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OFFICIAL VERSION OF THE CATALOGUE

The information contained in the printed version of the Monroe College
King Graduate School of Business catalogue was correct as of the date
of publication. For current information regarding offerings, policies,
and requirements, see the electronic version of the catalogue at
www.monroecollege.edu.

IMPORTANT INFORMATION

This catalogue contains information necessary for those considering
admission into the MBA program offered by the King Graduate School
of Business (KGSB) of Monroe College. The college reserves the right
at any time to make appropriate changes in the policies, procedures
and information contained in this publication, including admissions
requirements, tuition, fees, and program requirements, without formal
notice. This catalog is not intended as a listing of course offerings, but
rather as a reference document containing approved curricula, pro-
grams and courses which may be offered. Monroe reserves the right to
limit registration for courses, to discontinue courses for which there is
insufficient enroliment, and to change times and/or instructor assign-
ments.

Students are responsible for knowing the policies of the KGSB and
observing all regulations in effect at Monroe College.
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- Academic Calendars 2008-2009

FALL 2008

Monday, September 8
Wednesday, September 10
Friday, September 19
Tuesday, September 23
Tuesday, September 30

Thursday, October 9

Monday, October 13
Tuesday, November 4

Tuesday, November 11

Thursday, November 27 &
Friday, November 28

Saturday, November 29
Tuesday, December 9

Wednesday, December 10 through
Tuesday, December 16

Thursday, December 18

Friday, December 19 through
Sunday, January 4

Faculty Return

Classes Begin

Last Day of Late Registration

Last Day for Program and Schedule Adjustments

Rosh Hashanah — Day Classes Cancelled
Evening Classes Meet as Scheduled

Yom Kippur — Day Classes Cancelled
Evening Classes Meet as Scheduled

Columbus Day - College Closed
Election Day — Classes Meet as Scheduled

Veteran's Day — Day Classes Cancelled
Evening Classes Meet as Scheduled

Thanksgiving Recess — College Closed

Last Day to Submit Withdrawal Documentation
Last Day of Classes

Final Exams

Semester Ends

Winter Recess

Please note that this calendar is subject to change as the college deems necessary.



WINTER 2009
Monday, January 5
Wednesday, January 7
Friday, January 16
Monday, January 19
Tuesday, January 20

Monday, February 16
Tuesday, February 17

Friday, March 27
Tuesday, April 7

Wednesday, April 8 through
Tuesday, April 14

Friday, April 10
Sunday, April 12
Thursday, April 16

Friday, April 17 through
Sunday, April 26

Faculty Return

Classes Begin

Last Day of Late Registration

Martin Luther King Day — College Closed

Last Day for Program and Schedule Adjustments
Last Day for Changing Fall ‘08 Grades

President’s Day Holiday — College Closed

President’s Day Holiday — Day Classes Cancelled
Evening Classes Meet as Scheduled

Last Day to Submit Withdrawal Documentation
Last Day of Classes

Final Examinations

Good Friday — College Closed
Easter — College Closed
Semester Ends

Spring Recess

Please note that this calendar is subject to change as the College deems necessary.



SPRING 2009
Monday, April 27
Wednesday, April 29
Friday, May 8
Tuesday, May 12

Monday, May 25
Thursday, June 4

Friday, July 3 &
Saturday, July 4

Friday, July 17
Tuesday, July 28

Wednesday, July 29 through

Tuesday, August 4
Thursday, August 6

Friday, August 7 through
Sunday, September 13

Faculty Return
Classes Begin
Last Day of Late Registration

Last Day for Program and Schedule Adjustments
Last Day for Changing W 06 Grades

Memorial Day — College Closed

Bronx & New Rochelle
Commencement — MSG

Independence Day (Observed) — College Closed
Independence Day — College Closed

Last Day to Submit Withdrawal Documentation
Last Day of Classes

Finals

Semester Ends

Summer Recess

Please note that this calendar is subject to change as the College deems necessary.
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Monroe College is accredited by the Commission on Higher Education
of the Middle States Association of Colleges and Schools. The
Commission on Higher Education is an institutional accrediting agency
recognized by the U.S. Secretary of Education and the Commission on
Recognition of Postsecondary Accreditation. The college is authorized
by the Board of Regents of the University of the State of New York to
confer the Master of Business Administration (M.B.A.) degree. The
curriculum is registered by the State Education Department.

Monroe College does not discriminate in any way on the basis of age,
color, national origin, disability, religion, or sex in its admissions policy,
activity programs, educational offerings or hiring procedures. The
Compliance Officer is Assistant Vice President Donald E. Simon, (718)
933-6700.

The information presented in this catalogue is certified as true and cor-
rect in policy and content.



Welcome to Monroe College King
Graduate School of Business

In January of 2006 the King Graduate School of Business welcomed its first students. Now, lit-
tle more than two years later, King is recognized as playing a significant role in the matrix of
institutions offering graduate education in the metropolitan area.  An education at King pro-
vides a rigorous academic program taught by highly qualified faculty who are committed to
student success. Our graduates report their graduate school experience has transformed
each of them, making them better prepared to face the future and achieve success. And like
those students, the college is also changing, growing, and improving.

It was 75 years ago that Mildred King a visionary had the foresight and vision to create what
has become Monroe College. She took that bold step in January of 1933, during the worst part
of the Great Depression. She knew the world was changing and was determined to help people
meet the challenges ahead.

At King we continue to build on that legacy. Students find a challenging academic experience.
The curriculum is responsive to the contemporary business environment, blending theory with
practical application in an atmosphere that encourages student interaction and learning. The
faculty, who are highly knowledgeable in their respective fields, are recognized for their instruc-
tional excellence. In addition, students will find a helpful and involved staff and meet fellow stu-
dents who frequently become friends for life. King graduates possess the competencies and
confidence necessary to undertake meaningful careers.

In all, the King Graduate School of Business with its commitment to fostering student success
is the right school at the right time.

S/;;Wf / /mv

Stephen J. Jerome

President



The Deais. 2 .

Monroe College has been a pioneer in educating women and men for careers in business;
founded in 1933 and evolving into a college that offers associate, baccalaureate degrees, and
graduate degrees. We offer an MBA focused on integrative learning and in developing cutting
edge managers with the capabilities and competencies to lead and manage in a complex and
interconnected business world. Our curriculum ranges from the study of the global environ-
ment to innovative approaches to the development of the skills needed by individual managers.

You will find at King that we place enormous value on learning — learning about the world of
business and learning from experience, learning about each other and ourselves, learning about
our diversity, talents and shortcomings. We ultimately seek to learn how to develop ourselves
and how to become better and more self-confident in all of our endeavors.

You are the reason we continue to grow and expand here at Monroe College. If you are consid-
ering expanding your business knowledge and acumen, | encourage you to explore the King
Graduate School of Business.

Cond) 4 Ml

Conrad S. Goldberg
Dean

King Graduate School of Business
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An Introduction to Monroe College

Monroe was founded in 1933 as an educational institu-
tion to prepare students for successful careers. This pro-
fessional, coeducational, independent institution of higher
education offers day, evening and weekend classes to
help prepare highly motivated, well-qualified students for
careers in the world of business, allied health sciences,
technology, professional studies, and related areas.

Monroe College is authorized by the Board of Regents of
the University of the State of New York to grant a
Certificate in Practical Nursing, the Associate in Science
(A.S.), degree in Criminal Justice, Associate in Applied
Science (A.A.S.) degrees in Accounting, Baking and
Pastry, Business Administration, Culinary Arts,
Hospitality Management, Information Technology,
Medical Administration, Medical Assisting, Pharmacy
Technician, and Registered Nursing; Bachelor of
Business Administration degrees (B.B.A.) in , Accounting,
Business Management, General Business, Health
Services Administration, Hospitality Management,
Information Technology, the Bachelor of Science (B.S.)
degree in Criminal Justice and Public Health; and a
Master of Business Administration (M.B.A.) degree in
Business Management.

Our faculty members are professionals who are interest-
ed in you and your education. Their purpose is to prepare
you for rewarding employment, and they do so with the
most modern instructional methods and teaching equip-
ment available. As a Monroe student, you receive person-
al attention through academic advisement, career guid-
ance, counseling, and a full complement of academic
support services.

MONROE COLLEGE STATEMENT

Monroe College provides professional, career oriented
higher education to students from diverse backgrounds.
We proudly offer access and opportunity to motivated
students who desire to enrich their lives in a personalized
and supportive environment. We provide caring and
effective teaching and sustain faculty who are passionate,
knowledgeable, and dedicated to student success. We
build on these strengths to prepare graduates for suc-
cessful careers.

CORE VALUES OF MONROE COLLEGE
A COMMITMENT TO STUDENTS...

We provide unmatched personal service to our students,
who are our first priority. We are committed to student
success and provide a challenging academic environment
with appropriate support so all students can achieve their
fullest potential.

A RESPECTFUL, CARING ENVIRONMENT...

We create a supportive atmosphere that stresses respect
and collegiality among students, faculty, and staff.

A COMMITMENT TO ACCOMPLISHMENT...

We strive to continuously improve institutional effective-
ness and student achievement through rigorous self-
assessment and the implementation of innovative ideas.



The King Graduate School of Business

MISSION STATEMENT

The purpose of the MBA program in business manage-
ment is to provide participants with the advanced con-
cepts and theories, pragmatic managerial competencies,
effective reasoning, clear understanding of the roles of
technology, and the global and ethical perspective
required for dealing with strategic issues involving human
and organizational aspects of business management. The
program will also heighten students’ analytical, creative,
and quantitative skills that are required for allocating and
utilizing resources and for making managerial decisions.
The program prepares graduates for managerial level
positions as generalists in the management field.

VISION STATEMENT

The King Graduate School of Business is a dynamic,
responsive, and flexible graduate level learning environ-
ment. Through a focus on integrative learning we seek to
assist students in making coherent sense of business
knowledge, see its value and utility and prepare for pro-
gressive employment opportunities.

VALUES
WE VALUE LEARNING

Learning is the core value of the King Graduate School of
Business. The School seeks to provide opportunities for
all individuals to learn and grow through mutual respect,
openness to ideas and questions, and collaborative
engagement.

WE VALUE EXCELLENCE

At King we provide excellence in teaching, mentoring,
counseling, and support services enabling all students to
have the opportunity to succeed.

WE VALUE DIVERSITY

King embraces a diverse, socially conscious, multicultural
global perspective in its curricula and in its learning
community.

WE VALUE COMMUNICATION AND INCLUSION

Through meaningful dialogue and discussion with all
constituencies, business partners, and the communities
we live in and work in, the school seeks to encourage,
host, and convene quality conversations to generate
actionable knowledge.

WE VALUE OUR LEGACY

We appreciate the founding tradition of Monroe College
as a leader in business education and recognize the spe-
cial contribution of Mildred King to business enterprise
and innovation.

OUR LEARNING PHILOSOPHY

The structure of the MBA program in business manage-
ment gives the participants a holistic and broad picture of
the business world. Our aim is to stimulate learning and
acquisition of the competencies executives need to lead
and manage in a complex and competitive environment.

Our program is dynamic and flexible, responding to the
ever changing demands of new information and con-
cepts while paying attention to the hands-on skills
required in a variety of professional settings.

This flexibility and dynamism is enhanced and grounded
by a reality-based reflective educational philosophy.
Education at King is a combination of several intercon-
nected methods that result in a unique approach to grad-
uate business education. First, we are committed to the
integration of learning around the exploration of prob-
lems, questions, and scenarios that reflect real world sit-
uations. Second, we emphasize appreciative inquiry into
approaches and solutions that work in various contexts
and that enable collaborative engagement. Third, we
support a balance between analytical and interpersonal
skills. The combination of these methods is at the heart
of our dynamic approach to business education and
learning and to successful professional practice.

Our approach places particular emphasis on the compe-
tencies that are critical to participant success:

 The development of personal leadership qualities;
¢ The ability to communicate effectively;

* The ability to engage in strategic, creative, and critical
thinking;

* The ability to adapt to and manage change;

 The ability to apply theories, concepts and experience
to real world situations.

11
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COMMITMENT TO REAL LEARNING

The faculty is responsible for facilitating learning and is
committed to student achievement of the program’s
competencies.

In that spirit, students are expected to learn proactively,
commit to discovering, applying and disseminating
knowledge, and to recognize life-long learning as the path
to successful professional and personal accomplishment.

INTEGRATIVE LEARNING PROJECTS

The Integrative Learning Projects at the King Graduate
School of Business are an innovative approach to foster-
ing students’ ability to apply and integrate learning across
courses and over the entire length of the MBA program.
This is done through projects that will allow students to
build on their own interest and expertise by helping them
apply theory and concepts to real world issues, investi-
gate multiple points of view and understand issues and
problems contextually.



Admission, Registration, Tuition, Fees,
and Financial Aid

ADMISSIONS REQUIREMENTS

Admission to the MBA program in Business Management
at the King Graduate School of Business is open to individ-
uals who hold a bachelor’s degree or its international equiv-
alent from an accredited undergraduate school. Applicants
must also demonstrate that they have good writing skills
and that they have successfully completed prerequisite
courses such as principles of management, marketing,
Macroeconomics, microeconomics, statistics, and financial
and managerial accounting. Applicants for the Healthcare
Management concentration must also have successfully
completed a prerequisite foundation course in healthcare.
Applicants are also expected to have knowledge of word
processing, spreadsheet applications and presentation pro-
grams, and are expected to have relevant professional expe-
rience. Students without relevant professional experience
may be required to complete one or more internships.

For current admission information or to request materi-
als, please contact MBA Admissions:

BRONX CAMPUS NEW ROCHELLE CAMPUS
MBA Admissions MBA Admissions

2501 Jerome Avenue 434 Main Street

Bronx, New York 10468 New Rochelle, New York
718.933.6700 914.632.5400

ST. LUCIA CAMPUS

Admissions

PO Box 4005

Barnard Hill Castries, Saint Lucia

KGSB accepts applications three times a year; Fall,
Winter, and Spring. Applications are evaluated in the
order of their receipt and completion.

ADMISSIONS PROCESS

In order to apply for the MBA program, you must provide
the following materials:

* Application and Fee — submit your completed, signed,
and dated admission application form along with a
$50 nonrefundable application fee to the campus of
your choice:

¢ Goal Statement Essay

« (fficial transcripts

* Two letters of recommendation
e Current resume

* |nterview with the admissions commit-
tee/representative.

EVIDENCE OF ENGLISH PROFICIENCY

Non-native English speaking candidates must prove flu-
ency in the English language as demonstrated by the
results of a King recognized international English lan-
guage exam (TOEFL) or completion of English language
studies at an approved language center.

International students — submit your completed, signed,
and dated admission application form along with the $50
nonrefundable application fee to the:

King Graduate School of Business
Monroe College

Office of International Programs
434 Main Street

New Rochelle, New York, 10801

Monroe is authorized under federal law to enroll non-
immigrant alien students (F-1 Visa). International stu-
dents who apply for a student visa must complete the
graduate application materials, submit all required materi-
als and pay all required fees.

Prior to applying for the student visa, an applicant must
obtain the Certificate of Eligibility for Non-Immigrant
Student Status (FormI-20AB). Monroe will only issue this
certificate once an applicant has met all standards for
admission and presented proof of ability to finance
his/her living and educational expenses while studying in
the United States, along with a $200 acceptance deposit.
Applicants requesting College housing must pay a US
$150 non-refundable housing application fee.

In accordance with the College refund policy, the US
$100 advance tuition deposit is non-refundable if the stu-
dent is approved for a student visa and fails to begin
classes. All refunds will be made in US dollars.

13
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DEGREE STUDENT GRADUATION, RETENTION AND
PLACEMENT EVALUATION
Retention Data and Graduate Placement

The MBA program started in January 2006. Accordingly
no data are available.

TRANSFER POLICY

KGSB will accept up to six (6) graduate level transfer
credits. These credits must have been taken within the
last five years. The student will be required to submit an
official transcript and the course syllabi.

REGISTRATION AND MATRICULATION

Before attending classes, students must register for any
course(s) they take at Monroe College. Students should
seek advisement before registering for classes. All finan-
cial arrangements must be completed prior to the start of
the semester.

MBA students must take at least one (1) course during
the Fall and Winter semesters to maintain matriculated
status.

STUDENT SCHEDULES/ COURSE GOALS
Students must enroll for a minimum of nine (9) credit
hours to be considered full time.

RESPONSIBILITY

Monroe College is not responsible for the personal prop-
erty of students brought to or left on college property.

NYS IMMUNIZATION REQUIREMENT

New York State law requires all college students to be
immunized against measles, mumps and rubella. The
law applies to all students born on or after January 1,
1957. Students will have to show proof of immunity to:

Measles — Two doses of live measles vaccine adminis-
tered after two months of age, physician documentation
of measles disease, or a blood test showing immunity.

Mumps — One dose of live mumps vaccine administered
after 12 months of age, physician documentation of
mumps disease, or a blood test showing immunity.

Rubella — One dose of live rubella vaccine administered
after 12 months of age or a blood test showing immunity.

Meningococcal Meningitis — In addition, New York State

Law requires all students (irrespective of age) to provide
a record of meningococcal meningitis immunization
within the past ten years OR an acknowledgement of
meningococcal disease risks and refusal of meningococ-
cal meningitis signed by the student or student’s parent
or guardian.

Students who are not in compliance with this law may
be restricted from attending classes until full compliance
is achieved.

FINANCIAL INFORMATION

Tuition and Fees - 2008-2009
Tuition full time (9 credits) - $5,454.00
Tuition per credit - $606.00
Administrative fee - $350.00 -

(more than 6 credits)
Administrative fee - $175.00 -

(up to 6 credits)
Admission fee - $50.00

(Non-Refundable)
HOUSING FEE PER PERSON
Housing application fee - $150.00
Housing - single - $3,525.00
Housing — double - $2,850.00
Housing — triple - $2,650.00
Housing — quad - $1,825.00
Meal plan - $770.00
PAYMENT OPTIONS

 Check, draft, money order by mail or in-person made
payable to Monroe College and credit card payments
are acceptable.

SCHOLARSHIPS

* Melissa Carolyn Chiang and Luo-Jen Chiang
Scholarship — This scholarship will be awarded each
year to three King Graduate School MBA students
registered for the fall semester. These will be awarded
on September 15th each year based on evaluation of
a competition paper submitted by August 15th. The
intention of this scholarship is to encourage Monroe
Students to apply their current technology and/or
business innovation knowledge and relate their real
life experiences to address potential operational
issues and provide business insight in their areas of
interest.



¢ Mildred King MBA Scholarship — the King Graduate
School of Business offers a limited, merit based
scholarship for students taking a minimum of two
graduate courses. A scholarship application must be
filed with the KGSB. Applications are considered on a
first-come basis and are subject to availability of
funds. Applications are available from KGSB office.
Typical awards will range between $500 and $1,000
per semester. Scholarship are prorated based on full
or part-time status. Students must maintain a 3.70
GPA to maintain eligibility.

FINANCIAL AID

» The FAFSA is the free application for federal student
aid and must be completed to apply for any type of
financial aid program. Go to www.fafsa.ed.gov and
follow the directions given there. Make sure you print
the confirmation page and electronically copy and
paste the page to your e-mail. Send e-mail to online-
fa@monroecollege.edu. The PIN is an electronic sig-
nature for your FAFSA and provides access to your
personal information in the US Department of
Education systems. One to three days after complet-
ing your application, you will receive an e-mail notifi-
cation with instructions on how to retrieve your PIN.

* New York State Tuition Assistance Program (TAP) -
For graduate students, awards may range from $75 to
$550 per academic year. Students must register for
12 credits or more to be eligible for TAP awards.

Title IV Eligibility — Students must maintain the academic
standard to be eligible for Title IV aid. Students must also
earn at least 67% of the credits attempted. A student
who fails to achieve the required standard will be placed
on probation. During the time of probation, students are
eligible for title IV aid. Students must achieve the

required standard by the end of the probationary period
to be eligible for Title IV aid for the following semester.

» Loan Programs - are subsidized or unsubsidized
loans.

The Federal Family Educational Loan Program (FFELP)
enables eligible applicants to obtain a student loan to
meet their tuition costs and school related expenses.
Federal regulations require that students must com-
plete a FAFSA application before applying for a stu-
dent loan and meet all Title IV eligibility criteria.
Students must be matriculated and enrolled in at least
six credits to be eligible for a federal student loan.
Before the process is completed, the student must
sign a Master Promissory note and complete an
Entrance Interview online and/or meet with a loan
counselor. Students are also required to meet with a
Loan Counselor during their last semester of atten-
dance for an Exit Interview to discuss loan repayment.

Federal Subsidized Stafford Student Loan is a low-
interest loan authorized by the federal government to
help pay for a student’s college costs. The in-school
interest is paid (subsidized) by the federal government
until six months after the student’s graduation or with-
drawal from the program.

Federal Unsubsidized Stafford Student Loans are
available to students whose need analysis does not
allow for part or the entire Federal Subsidized Student
Loan. The programs have the same eligibility criteria.
The main difference is that the in-school interest is
not paid by the federal government. The interest may
be paid quarterly or deferred until repayment of the
loan begins. Graduate students are eligible for $8,500
in subsidized loan funds and $12,000 in unsubsidized
loan funds per academic year.

TAP STANDARD

qst ond 3rd 4th sth gth 7th gth
Before being Certified for TAP, 0 6 12 21 30 45 60 75
A student must have
Minimum # of credits earned
Earned minimum cumulative average| 0 2.5 2.75 3.0 3.0 3.0 3.0 3.0
Minimum # of credits completed 0 6 6 9 9 12 12 12
Without withdrawals
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Graduate Plus Loan for students are available to help
meet a student’s educational expenses. Application
forms are available from participating lenders and the
Financial Aid Office. As of the 2007-2008 academic
year, a Master Promissory Note will be used for the
PLUS Loan. Students for whom the loan is borrowed,
must meet all Title IV eligibility criteria. PLUS loan
borrowers are subject to credit checks and may use a
cosigner, if necessary. The maximum PLUS is equal
to the cost of attendance at the college less other
expected financial aid. Federal PLUS loans have a cur-
rent interest rate of 8.5% and repayment begins six
months after graduation.

Loan Disbursement — All Federal Family Educational
Loans (subsidized, unsubsidized, and PLUS) borrow-
ers may have a loan origination fee equal to 1.5% of
the loan which is deducted from the original amount.
Funds are disbursed for the Student Loan Program by
the lender through the college. For first time student
loan borrowers at Monroe College, student funds may
not be disbursed earlier than 30 days from the begin-
ning of the semester. For continuing students, funds
may not be disbursed earlier than 10 days prior to the
beginning of the semester. The loan disbursements
may be in one or more payments.

Rights and Responsibilities of Federal Student Loan
Borrowers — A FFELP student borrower is not
required to begin repayments as long as the student
remains enrolled at least half time and for six months
after he/she ceases to be at least half time. This is
known as the student’s grace period. Repayment
must begin after the grace period ends. However, pay-
ment of principal may further be deferred for certain
categories, such as Public Health Service Officers, the
temporarily disabled, those in internships required
before entering a profession, full-time Peace Corps,
VISTA or similar national volunteer programs, unem-
ployment, and full time teachers in shortage areas.

After ceasing to be at least a half-time student, the bor-
rower must make formal arrangements with the lending
institution to begin repayment.

The following regulations apply:

1. Depending on the amount of student loan, the mini-
mum monthly payment will be $50 plus interest.

2. Under extenuating circumstances, the lender, on
request, may permit reduced payments.

3. Repayment in whole or part may be made at any time
without penalty.

4. The maximum repayment period is twenty years.

5. Loans may be consolidated, resulting in longer repay-
ment terms and smaller monthly payments.

6. Loans may be repaid according to their terms and
conditions; missing payments can result in the loan
being in default.

7. Loan borrowers who are experiencing difficulties meet-
ing their loan payments must notify their lending insti-
tution to determine the right steps to take to rectify the
matter. Loan borrowers can also contact a loan advo-
cate at the college to help resolve repayment issues.

Loan borrowers who have concerns about any aspect of
their loans should seek assistance from the Loan
Advocate. If concerns remain, the Directors of Financial
Aid is available to discuss any outstanding issues.
Borrowers who continue to have unresolved issues can
contact a Loan Ombudsman at 1-877-557-2575 or by
Internet http://sfahelp.ed.gov/http//ombudsman.ed.gov
or by mail to the Office of the Ombudsman, Student
Financial Assistance, U.S. Department of Education,
Room 30122, ROB#3, 7th and D Streets, S.W.
Washington, D.C. 20202.

Students may also access the NSLDS (National Student
Loan Data System) web site, http:/www.nslds.ed.gov to
review information about their loans.

 Non Federal Alternative Loan Program — Monroe
College participates in three private alternative loan
programs, Citi-Assist (Citibank Student Loan
Corporation) and Signature (SALLIE MAE) and
Student Loan Express.

* Borrowers or their co-signers must be citizens or eligi-
ble non-citizens. A credit check must be passed. Please
come to the Financial Aid Office for more information.



REFUND POLICY

CANCELLATION PRIOR TO COMMENCEMENT OF
CLASSES BY STUDENT

There will be no financial liability for students who with-
draw prior to the commencement of classes with the
exception of the non-refundable Admissions Fee.

WITHDRAWAL FROM COLLEGE AFTER
COMMENCEMENT OF CLASSES

Official Withdrawal: The student’s withdrawal date is
based on the date that the college is provided with “offi-
cial” notice of withdrawal. Official notice occurs when the
MBA Office is notified of intent to withdraw. Notification
can be:

1. In person 4. By email
2. By telephone 5. By fax
3. By letter

The college strongly recommends an in-person visit so
that withdrawal can be expedited. One-on-one counsel-
ing is provided which results in students being well
informed regarding all the ramifications of their specific
withdrawal. These include a delay in graduation, potential
financial liability and potential loss of future financial aid
due to academic pursuit requirements.

Unofficial Withdrawal: An unofficial withdrawal takes
place when a student does not provide the college with
official notification. In such cases, the date of withdrawal
(assuming at least one day of attendance) is based on the
midpoint of the semester. The withdrawal date for unoffi-
cially withdrawn students who attended after the midpoint
will be determined based on the best available academic
record. Withdrawal dates for students who did not notify
the college due to circumstances beyond their control will
be given special consideration for an earlier withdrawal
date based on appropriate third party documentation of
their circumstances. If a student withdraws or is dis-
missed after classes begin, he/she will be responsible for
the administrative fee, actual bookstore charges and a
percentage of tuition as shown on the following chart:

WITHDRAWAL POLICIES

Withdrawal Date Amount of Tuition Liability (see above)

During the 1st week 10%
During the 2nd week 30%
During the 3rd week 50%
During the 4th week 60%
During the 5th week 70%
During the 6th week 75%
During the 7th week 75%
During the 8th week 80%

During the 9th week and after 100%

Students who withdraw from the college after the twelfth
week of the semester will receive grades submitted by
the faculty. Students who do not attend the Spring
semester are not required to complete a formal applica-
tion for readmission. Students who withdraw or are
administratively withdrawn from the college must sat-
isfy all financial obligations with the Bursar.

HOUSING AND MEAL PLAN REFUND
POLICY

Refunds will be processed only after the withdrawal and
move-out procedures have been completed. Students
who are administratively terminated from housing for
violating College and Residence Life policies are ineligible
for a refund. Day one is the first Saturday of classes. If a
student no longer wishes to stay in the dormitory, but
plans on staying at the college for the semester - the
college’s refund policy is as follows:

Student’s Liability for Cost of Dorm.

During the 1st week 10%
During the 2nd week 30%
During the 3rd week 50%
During the 4th week 60%
During the 5th week 70%
During the 6th week 75%
During the 7th week 75%
During the 8th week 80%

During the 9th week and after 100%

Meal Plan - If a student leaves the meal plan, but
remains in attendance, the student’s refund will be based
on the above refund policy. The higher percentage will be
used. (See example below). If a student leaves the col-
lege for the semester while in the dormitory, the
refund policy is as follows:
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Student’s Liability for Cost of Dormitory.

During the 1st week 15%
During the 2nd week 15%
During the 3rd week 50%
During the 4th week 50%

During the 5th week and after 100%

Meal Plan - If a student leaves the college and had the
meal plan, the student’s refund will be based on the
above refund policy. The higher percentage will be used.
Example: Student left at end of 3rd week. The college’s
refund policy is 50%; however, the student used 60% of
the meals he was entitled to and, therefore, will be
responsible for 60% of the cost of the meal plan.

WITHDRAWAL FROM AN INDIVIDUAL
CLASS(ES)

This policy applies to students who withdraw from an
individual class (es) but remain matriculated at the col-
lege. Students who change their enroliment status (i.e.,
drop one or more classes) after the second week, but
remain enrolled at the college, are liable for the full
tuition charges.

EXAMPLES OF REFUND POLICY
Examples of the refund policy are available in the

Financial Aid Office. For more information, inquire within.

BOOKS, EQUIPMENT, AND SUPPLIES

Students are fully responsible for the purchase of their
books, equipment and supplies.

SEMESTER LEAVE

Students who wish to take a semester leave for a full
semester may do so without losing matriculated status.
Monroe College does not approve partial semester
leaves. The procedure requires the student to inform the
MBA Office of a planned Semester Leave. Students who
request a Semester Leave for 4 months (one semester)
after completing an academically successful semester
will be allowed to return in good standing upon comple-
tion of the re-admission process. Students who do not
take advantage of the Semester Leave process will be
considered a “failure to register” and, upon return, will
be required to apply for re-admission. NOTE: Students
who do not attend the Spring semester are not required
to complete a formal application for readmission, but
must be authorized to register by the MBA Office.



AcademicPolicies. & Procedures

ACADEMIC POLICY AND PHILOSOPHY

Monroe College’s academic policies are designed to
encourage excellence in education and allow the student
to develop his or her academic potential to the fullest.
Students are encouraged to make the necessary commit-
ment to their studies so that they will be successful.

GUIDELINES FOR EXEMPLARY
PRACTICE IN THE MBA PROGRAM

MBA students, faculty, and administrators are committed
to conducting themselves in a manner appropriate to an
academic environment and thereby to promoting princi-
ples of respect, honesty, and integrity. Each student is
asked to commit to the Guidelines for Exemplary
Practice, and by signing them, agrees to honor and sup-
port these practices.

Copies of the Guidelines are available from the Director
of MBA Administrative Services.

ACADEMIC CALENDAR

Monroe operates a conventional fifteen-week semester
calendar. There are three semesters available per year:
Fall, Winter and Spring.

ASSESSMENTS AND GRADES

The evaluation of a student’s performance and final
assessment in a course may take a variety of forms; such
as tests or examinations, presentations, projects, team
projects, or other assignments, or combination of
assignments.

ACADEMIC STANDARDS

In order to be in good academic standing graduate stu-
dents must maintain a minimum grade point average of
3.0 in both the core and elective courses. Students need-
ing to take the foundation seminar courses must achieve
a grade of B in each foundation seminar course. No
grade below a C is given credit. The KGSB grading sys-
tem is as follows:

Grade  Quality Points Descriptive Value

A 4.0 Excellent

B+ 35 Very Good

B 3.0 Good

C+ 2.5 Average

C 2.0 Below Average

F 0.0 Failure

AW 0.0 Administrative Withdrawal
| 0.0 Incomplete

w 0.0 Withdrawal

POLICY REGARDING GRADES OF “W”
AND “AW” OFFICIAL WITHDRAWALS

ilw”

A student who is unofficially withdrawn but has given
oral or written notification to his or her counselor in the
MBA office, will receive grades of “W”

iiAw!!

A student who is unofficially withdrawn, who has not
given oral or written notification to his or her counselor in
the MBA Office will receive grades of “AW”.

OFFICIAL WITHDRAWALS

A student who officially withdraws by filling out a Mid-
Semester Leave in the MBA Office will receive grades of
“W”,

GRADE POINT AVERAGE

The grade point average (GPA) is obtained by multiplying
the Grade Point Value by the number of credits assigned
to a course, totaling the Grade Points (GP), and then
dividing by the total number of credits attempted.

THE EFFECT OF GRADES ON A
STUDENT’S GPA

* The grades of R or W will not affect the GPA.

* Grades for Foundation Seminar Courses will not affect
the GPA but may affect dismissal and probation deci-
sions.

* Aqgrade of W or AW indicates that a student withdrew
from a course prior to its completion.
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A grade of F will affect the GPA (if this course is
repeated, the new grade will replace the F in the stu-
dent’s GPA.)

o Agrade of AW is equivalent to an F and affects the
GPA. However, if this course is repeated, the new
grade will replace the AW in the student’s GPA.

DEGREE COMPLETION

Students are expected to complete the degree in six (6)
years. Any student completing after that time will be eval-
uated on an individual basis.

CREDIT HOUR

A “lecture” credit hour represents the equivalent of 15,
50-minute class meetings during a 15-week semester. A
“lab” credit hour represents the equivalent of 45, 50-
minute class meetings during a 15-week semester.

INCOMPLETE GRADES

Any student finding it necessary to request a temporary
grade of incomplete in a graduate class is required to
consult with the faculty member for that course and
obtain approval for the incomplete grade along with the
signature of the instructor, before the last day of class. A
course with a grade of “I” will be considered as a course
attempted and will be calculated with 0 Quality Points.
Completion must be accomplished within two weeks
after the beginning of the next semester or the “I” will
automatically be changed to an “F”

LEAVE OF ABSENCE

A student in good academic standing may apply in writ-
ing for a leave of absence in advance of the semester(s)
for which they will not attend. Forms for requesting a
leave of absence can be obtained from KGSB office. The
completed form must include: the reason for the leave,
the semester the student intends to return, and a plan for
degree completion upon returning from the leave.

READMISSION

Readmission is initiated in the appropriate MBA Office.
Eligibility is determined through an evaluation of the stu-
dent’s prior academic performance and potential for suc-
CEss.

ACADEMIC WAIVER

Monroe College recognizes it may be necessary to grant
students a waiver of academic requirements. The appro-
priate academic official in the MBA Office must approve
all academic waivers.

COURSE WITHDRAWAL

Students who wish to withdraw from a course must do
S0 by the date indicated in the academic calendar.

Administrative withdrawal (AW) occurs when a student is
unofficially withdrawn without having given oral or writ-
ten notification to his/her academic advisor.

WITHDRAWAL FROM KGSB

If a student is considering withdrawal from the graduate
program for any reason, they should discuss their con-
cerns and reasons with their advisor. King is committed
to doing all it can to assist each student to successfully
complete the MBA program. However, if the student
decides to withdraw from the School he/she should send
written notification of their decision to withdraw to the
Director of MBA Administrative Services. The student will
be asked to meet with the Dean of King Graduate School
of Business before the appropriate paper work is filed
and adjustments are made to the student’s record.

GRADE REPORTS

Students will receive a grade report after each semester.
These reports will show both semester and cumulative
averages. A student’s standing in each course is meas-
ured by the grades received on tests, papers, other class
assignments and requirements. Each student’s academic
status as it relates to satisfactory academic progress and
program pursuit will appear on the grade report.

GRADE APPEAL PROCESS

The grade appeal process provides a student with an
opportunity to dispute a final course grade. The student
should first discuss the matter with the instructor. If the
problem is not resolved, the student must file a Grade
Appeal form with their academic advisor within 10 days
of the semester grade report being issued by the
Registrar’s Office.



GRADE REPLACEMENT

Graduate students may repeat a course with a passing
grade and have the last grade replace the previous grade
in the cumulative grade point average. No more than two
classes may be repeated. This will be evaluated on a case
by case basis.

ACADEMIC PROBATION AND DISMISSAL

A student’s academic standing and decisions regarding
academic probation and dismissal are determined by
his/her cumulative grade point average and other appro-
priate criteria. When a student’s cumulative grade point
average drops below 3.0, he/she will be placed on aca-
demic probation. The student will be notified by letter of
his/her academic probation and will be required to meet
with the Director of MBA Administrative Services, the
Assistant Dean of the KGSB, and/or the Dean of the
KGSB. A student who is placed on academic probation
must reach a cumulative GPA of at least 3.0 and must
achieve good academic standing by the end of the fol-
lowing semester or the student will be dismissed. A stu-
dent may retake and complete any course once in an
attempt to improve a grade. Academic probation status
may affect a student’s eligibility for financial aid. Any stu-
dent whose cumulative GPA falls below 2.0 will be dis-
missed from the college. Students who are dismissed
may apply for reentry after a semester. Requests for
reentry will be reviewed on an individual basis.

ADMINISTRATIVE DISMISSAL

Students are expected to comply with the rules of con-
duct, academic regulations, and established policies and
practices of the College and the KGSB. Should a situation
occur whereby a student violates the Guidelines, codes,
and regulations, or fails to comply with requests of
administrative authorities, or plagiarizes, he or she may
be dismissed from the KGSB. Students have the right to
appeal a dismissal to the Dean of the King Graduate
School of Business.

THE MONROE COLLEGE CODE OF
ACADEMIC AND SCHOLARLY INTEGRITY

Monroe College is an academic community. Its funda-

mental purpose is the pursuit of knowledge in prepara-
tion for a career and for life. Essential to the success of
this educational mission is a commitment to the princi-

ples of academic integrity. Every member of the College
community is responsible for upholding the highest
standards of honesty at all times. Students, as members
of the community, are also responsible for adhering to
the principles and spirit of the following Code of
Academic and Scholarly Integrity.

Students are expected to be fully aware of the College’s
requirements and expectations regarding academic hon-
esty and scholarly integrity. If a student is unsure
whether her action(s) constitute a violation of the Code
of Academic Integrity, then it is the student’s responsibil-
ity to consult with the instructor and/or Dean to clarify
any ambiguities.

ACADEMIC DISHONESTY DEFINITIONS

Activities that have the effect or intention of interfering
with education, pursuit of knowledge, or fair evaluation
of a student’s performance are prohibited. Examples of
such activities include, but are not limited to, the follow-
ing:

* Cheating — using or attempting to use unauthorized
assistance, or study aids in examination.

e Plagiarism — using the ideas, data, or language of
another without specific or proper acknowledgement.

* Fabrication — Submitting contrived or altered informa-
tion in any academic exercise.

¢ Multiple submissions — submitting, without prior per-
mission, any work submitted to fulfill another aca-
demic requirement at Monroe or any other institution.

* Misrepresentation of academic records — misrepre-
senting, tampering with, or attempting to tamper with
any portion of a student’s transcript or academic
record, either before or after coming to Monroe
College.

* Facilitation of academic dishonesty — knowing, help-
ing, or attempting to help another violate any provi-
sion of this code.

« Unfair advantage — Attempting to gain unauthorized
advantage over fellow students in an academic exer-
cise.
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HONORS AND AWARDS

Graduate Honors — Each year, for each graduating class,
awards are given to graduates who have outstanding

academic performance (4.0 GPA for six credits or more)
and who exemplify and display the KGSB competencies.

GRADUATION REQUIREMENTS

To qualify for graduation, students must have satisfacto-
rily completed all requirements of the MBA degree. In
order to graduate, MBA students must have a minimum
cumulative grade point average of 3.0. Foundation cours-
es are not included in this calculation.

TRANSCRIPTS

Students may have one transcript sent to any authorized
individual, college or agency requiring official confirma-
tion of their academic status at Monroe without charge.
Additional requests will cost $3.00 per transcript. Al
requests for transcripts must be made in writing at least
10 days before they are needed. Transcripts are not
released for any student who has outstanding financial
obligations to Monroe.



MBA. Curriculum-and-Coutse
Descriptions

MASTER’S DEGREE PROGRAM

The college awards the Master of Business
Administration (MBA) degree.

HEGIS Code
0506

Program Code
Business Management

Degree
M.B.A.

NOTE: Enrollment in other than registered or otherwise
approved programs may jeopardize a student's eligibility
for certain awards.

The MBA curriculum offers three choices: A general MBA
in Business Management or you can select one of two
concentrations. Concentrations allow you to add depth
and focus to your program and customize your educa-
tion to fit your career goals. The King Graduate School
MBA offers two areas of concentration: Finance, and
Healthcare Management. Concentrations allow you to
focus your studies and develop skills in an area of busi-
ness consistent with your career goals. The King
Graduate School delivers an MBA curriculum that is
dynamic, interactive, flexible, and, above all, targeted on
your ultimate career goals. Applicants seeking admission
into the King MBA program who have no previous busi-
ness background and whose bachelor’s degree is not
related to business are required to take the foundation
courses in addition to other requirements of the pro-
gram. Students who have completed business degrees,
completed business courses, or have significant busi-
ness experience may qualify for a waiver of one or more
of these courses. Waivers are evaluated on an individual
basis at the time of application.

OPTIONS FOR COMPLETING FOUNDATION COURSES
An admitted MBA student may satisfy these requirements
through the following options:

» Satisfactory performance on proficiency exams

* Provide evidence of knowledge (Life Experience
Portfolio) acquired through professional work
experience

* Elect to participate in the MBA Foundation Courses

FOUNDATION COURSES

AC-591 Accounting

EC-591 Economics/Finance
EN-591 Writing for Business
MG-591 Management/Marketing
MA-591 Statistics

HA-591 Healthcare

MG-690 Internship (if required)

MBA COURSES

MG-615 Managing in the Global Environment
MG-616 Healthcare Policy

MG-620 Research and Statistics for Managerial
Decision Making

MG-625 Strategies for Decision Analysis

MG-630 Organizational Behavior and Leadership in
the 218t Century

MG-640 Managerial Economics
MG-641 Managerial Economics in Healthcare

MG-650 Managing Information Technology Across the
Enterprise

MG-660 Strategic Marketing

MG-670 Managerial Finance

MG 680 Operational Excellence

MG-681 Operational Excellence in Healthcare
MG-735 Legal Environment of Business

MG-740 Managing Organizational Change and
Development

MG-750 Project Management

MG-760 International Finance

MG-761 Mergers and Acquisitions

MG-762 Financial Markets & Institutions
MG-770 Financial Statement Analysis

MG-775 Negotiation and Conflict Management
MK-775 International Marketing

MG-800 Strategic Management
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PROGRAM DESCRIPTION

STUDENTS ARE REQUIRED TO COMPLETE 12 COURS-
ES. CONCENTRATIONS ARE AVAILABLE IN FINANCE
AND HEALTHCARE ADMINISTRATION.

THE MBA CURRICULUM
MBA Healthcare ~ Finance
(General) Concentration Concentration
Semester 1 MG615  MG615 MG615
MG620 MG616 MG620
MG630 MG620 MG670
Semester 2 MG640  MG641 MG640
MG650  MG650 MG762
MG660 MG660 MG770
Semester 3 Elective  MG630 MG630
MG670 MG670 MG660
MG680 MG681 MG761
Semester 4 Elective  MG625 MG650
MG770 MG770 MG760
MG800 MG800 MG800
COURSE DESCRIPTIONS
FOUNDATION COURSES

Foundation courses for the KGSB MBA Program pro-
vide the underlying business education necessary for
the advanced curriculum in the MBA program.
Completion of these courses will greatly enhance the
learning experiences and likelihood of success in the
graduate business program, but cannot be used to sat-
isfy the 12 course requirement of the MBA program. A
grade of B or better is required for successful comple-
tion of foundation seminars. These courses are:

AC-591 FINANCIAL ACCOUNTING.
3 credits

This course introduces students to the nature of financial
accounting, the accounting cycle, and use of accounting
information for decision making purposes. Students will
be familiarized with the basics of cost accounting and
income recognition, financial statements (cash flow,
income statement, statement of owner’s equity, balance
sheet), and other basic accounting terms and processes.

EC-591 ECONOMIC AND FINANCE.
3 credits

This course introduces microeconomics, examining how
individual household choices are made and how market
decisions are made. The students examine the behavior of
business firms in competitive and non-competitive mar-
kets in short-term and long-term situations. The function-
ing of labor and capital markets is explored. The students
analyze the role of the entrepreneur in combining land,
labor, and capital to produce output.

In the second part of the seminar, macroeconomics, the
students examine the behavior of the economy as a
whole. Specifically, they examine the components of
gross domestic product, unemployment, inflation, nation-
al income, the money supply, and economic growth.

EN-591 WRITING FOR BUSINESS.
3 credits

This foundation course is designed to teach professional
writing skills. Students will write essays, make revisions,
practice paraphrasing and summarizing, and undertake
research. Writing assignments simulate actual business
communications-letters, memos, informal communica-
tions, progress and status reports, proposals, case stud-
ies etc. Reading materials include business periodicals
such as The Wall Street Journal, The New York Times, the
Harvard Business Review, Forbes, Fortune, and Business
Week. Students will also research, prepare, and deliver an
oral group presentation that incorporates visual material.

MA-591 STATISTICS.
3 credits

This course covers concepts in algebra, graphing, proba-
bility theory and statistics. The objective of this course is
to strengthen skills in abstract thinking, critical analysis,
and forecasting. Topics include descriptive statistics, basic
statistical applications, probability outcomes of experi-
ments and events, graphing exponential equations, corre-
lation, regression and sample testing.

MG-591 MANAGEMENT AND MARKETING.
3 credits

This course focuses on the nature of management. It
examines the interpersonal and analytical skills managers
and professionals need to meet their day-to-day responsi-
bilities in a variety of large, medium and small work set-
tings, as well as profit and not-for-profit organizations.



Students will examine the manager’s role with emphasis
on planning, organizing, leading and controlling. Theories
on leadership, motivation, and communication are also
covered.

This seminar also includes an introduction to the nature
and role of Marketing in today’s modern economy.

HA-591 HEALTHCARE.
3 credits

The information contained in this course is required for
students to embark on study that will prepare them to
be successful managers of medical organizations,
including hospitals, nursing homes, ambulatory care
centers, hospice facilities, insurance companies and
provider networks.

Students are introduced to the historical development,
structure, operation, and current and future directions of
the major components of the American health care deliv-
ery system and will undertake an in-depth analysis of the
nature and operations of managed care in the United
States as well as the purposes of various plans and how
they operate. Additionally covered are provider, manager,
and consumer perspectives. Finally, the integration of
health care delivery systems and financial aspects will be
analyzed.

MG-690 INTERNSHIP
1 credit

This course is structured for students with limited or no
prior business exposure. It is designed to provide the max-
imum development in the functional areas of business
administration to compete in today’s exciting and complex
professional marketplace. In addition, the course will pro-
vide students with supervised work experience in a field
they hope to enter. It is an academic support program that
combines practical work experience with academic study.
Students from a broad range of backgrounds participate in
this program and work in a business, government agency,
health organization, or similar location, giving them oppor-
tunities to apply their academic background and develop
applied skills. Through their placements, students are able
to expand their resumes, clarify career goals, and make
contact with potential employers.

MBA COURSES

ALL MBA STUDENTS MUST COMPLETE ALL THE
REQUIRED COURSES OR DEMONSTRATE ELIGIBILITY
TO SUBSTITUTE ELECTIVE COURSES FOR REQUIRED
COURSES IN WHICH THEY HAVE COMPLETED GRADU-
ATE-LEVEL WORK.

MG-615 MANAGING IN A GLOBAL ENVIRONMENT.
3 credits

Prerequisite MG-591 or equivalent

This course examines the fundamentals of managing a
corporation in the complex and dynamic global environ-
ment of today. Differences in culture, economics, and pol-
itics are all important. Strategy formulation and implemen-
tation will be considered, and we will look at realized and
unrealized strategies. E-commerce plays an ever-increas-
ing role in multinational enterprises as do demographics in
this changing world. Organizational designs, strategic
alliances, human resources management, and interactive
process will all be considered.

MG-616 HEALTHCARE POLICY
3 credits

Prerequisite HA-591

This course provides an overview of health care policy in
the United States and a close examination of selected cur-
rent policy issues. The student will critically examine the
process of health policy development, analysis and imple-
mentation and better understand what influences policy.
The political roles of the legislative, executive and judicial
branches of government in health policy will be scrutinized,
as well as political roles that selected health professionals
assume in the community. In addition, because health pol-
icy is complex and issues of concern change over time, the
course aims to provide students with an understanding of
sources of analysis and information on health policy issues.
The course will provide practical mechanisms to intervene
on behalf of programs or institutions

MG-620 RESEARCH AND STATISTICS FOR
MANAGERIAL DECISION MAKING
3 credits

Prerequisite MA-591

Applied Managerial Statistics stresses the practical use of
statistics in collecting, organizing, analyzing, interpreting,
and presenting data. Areas covered include descriptive
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statistics, inferential statistics, regression analysis, and
time series analysis. Attention is devoted to the use of sta-
tistical thinking in improving the managerial decision mak-
ing process.

MG-625 STRATEGIES FOR DECISION ANALYSIS
3 credits

Prerequisite MA-591

Students will be introduced to the elements of cost-effec-
tiveness analysis for health interventions and outcomes,
alternative interventions, health states, health status, the
quality-adjusted life year, and costs. Each student will iden-
tify a research problem, collect data, create a decision
analysis tree, calculate quality-adjusted life years, and test
for errors to demonstrate how cost-effectiveness analyses
may transform the way healthcare is administered.

MG-630 ORGANIZATIONAL BEHAVIOR AND
LEADERSHIP IN THE 215" CENTURY.
3 credits

Prerequisite MG-591

This course is intended to provide a broad understanding
of the theories, research and practices necessary to under-
stand organizational behavior and leadership in the global
environment of the 215t century. Emphasis will be placed
on examining the multilevel issues of change, behavior
and leadership through the lenses of political, cultural, and
economic influence and strategic design. The course will
provide a solid overview of the social science theories and
scholarship that seek to explain variations and similarities
in the behavior of individuals, groups, and organizations,
comparative perspectives on motivation and leadership,
workforce diversity, teamwork, communication, and
ethics. Special attention will be given to geography, glob-
alization, demographics, diversity, change/change man-
agement, and corporate responsibility.

MG-640 MANAGERIAL ECONOMICS.
3 credits

Prerequisite EC-591 or equivalent, MG-620

Managerial economics is an applied branch of microeco-
nomics. It examines resource allocations and tactical deci-
sions that are made by analysts, managers, and consult-
ants in the private, public, and not-for-profits sectors of the
economy. In this course students are introduce to key eco-
nomic concepts and tools addressing the decision-making

process. Also, students examine the philosophy of opti-
mization, the role of profit, and the relationship between
managerial economics and other areas of business and
economic analysis. Specific topics include the fundamen-
tal economic concepts of marginal analysis, net present
value, risk, and decision analysis. The course also critical-
ly looks at areas of demand and forecasting, production
and cost, pricing and output decisions; including strategy
and tactics, long term investment decisions, and risk man-
agement in the private and the public not-for-profit sectors
of the economy. Students will be required to apply eco-
nomics tools to solve business problems using analysis
from a wide array of industries.

MG-641 MANAGERIAL ECONOMICS IN HEALTHCARE
3 credits

Prerequisite EC-591, MG-620

The emphasis of this course is on the empirical analysis of
basic economic principles, theories, and concepts to
understand and help improve a variety of healthcare
issues. Students are provided with the resources needed
to apply an in-depth analysis of economic principles for
healthcare insurance payment systems, government poli-
cies, physician services, acute care services, ambulatory
care services, long term care services, and pharmaceutical
industries in the U.S.

Specific topics include the fundamental economic con-
cepts of managing risk, analysis of supply and demand,
analysis of clinical interventions, market structure, and
profits. Students will be required to apply economic tools
to solve business problems using case analysis from a
variety of healthcare entities.

MG-650 MANAGING INFORMATION TECHNOLOGY
ACROSS THE ENTERPRISE.
3 Credits

Prerequisite MG-620

Through computer-based simulations, this course pro-
vides students with cognitive economics conflict tasks as
they apply managerial and accounting concepts to build
models, solve problems, and analyze decisions. The
course provides an in-depth appreciation of problem solv-
ing and decision making in a dynamic business world
through computer-based simulations. Emphasis is placed
on defining managerial problems quantitatively and mod-
eling these problems using computer-based simulations.



Topics include queuing theory, decision analysis, project
planning, networking, and inventory analysis.

MG-660 STRATEGIC MARKETING.
3 credits

Prerequisite MG-615

This course is designed to develop the ability to apply a
market-oriented perspective in analyzing environmental
factors and organizational resources and capabilities to
formulate goals and design marketing strategies that are
customer-driven. Strategic marketing planning is the
process of arriving at marketing decisions that are sourced
from an organization’s mission and driven based on the
integration of the major goals of all business units whose
collective efforts, along with the marketing function, are
necessary to achieve a sustainable competitive advantage.
This course will emphasize the use of critical thinking skills
by concentrating on marketing cases involving real-world
organizations. Issues arising from these cases will encom-
pass problems, opportunities, and threats that require
sound decision-making regarding identifying marketing
opportunities, conducting environmental analysis, formu-
lating marketing strategy, and implementing and evaluat-
ing marketing programs.

MG-670 MANAGERIAL FINANCE.
3 credits

Prerequisite AC-591, EC-591

This course introduces students to financial theory and
concepts and incorporates analysis, planning, and control
of internal and external financial decisions of a firm with
emphasis on corporate structure. Topics include cash
flows, cash management, ratio analysis, time value of
money, risk-return trade-off and pricing models, financial
reporting, portfolio analysis, fundamentals of capital budg-
eting, security valuation, choice of capital structure, cost of
capital, and working capital management. In addition, the
course will explore important financial concerns facing
multinational corporation, small business issues, ethics,
and the role of information technology in financial deci-
sion-making process, and implementation and control as
well as the development and use of IT in organizations.
Other issues considered include determination of optimal
dividend policy and capital structure, investment decisions
under uncertainty, mergers and acquisitions, and the appli-
cation of investment theory to corporate finance problems.
Through the case study method, students will acquire a

practical knowledge of how to develop and examine finan-
cial reports that aid managers in making business deci-
sions, in addition to gaining a working knowledge of man-
agerial finance by learning to develop a systematic
approach to financial analysis.

MG-680 OPERATIONAL EXCELLENCE.
3 credits

Prerequisite MG-620

The emphasis of this course is on the managerial skills of
the professional manager in the implementation of pro-
duction policies and strategies. This course is designed to
examine the issues in production and operations manage-
ment and enable students to take an active role in devel-
oping effective methods for solving problems. Through
analysis and preparation of case studies, students devel-
op problem solving skills in a number o areas pertaining
to manufacturing and service organizations. The case
study method will be supplemented with lec-
tures/discussions and readings. The topics include the
traditional functional areas of production and operations
management such as processes, facilities, forecasting,
quality, JIT, inventory, and project management. Students
examine how creative production and operations manage-
ment can provide important competitive advantages for
firms and how successful operation strategies are inte-
grated into overall planning.

MG-681 OPERATIONAL EXCELLENCE IN HEALTHCARE
3 credits

Prerequisite MG-620

The emphasis of this course is on the identification and
utilization of methods to improve organizational opera-
tions, enhance quality performance, and improve cus-
tomer satisfaction within budgetary and labor constraints.
The student will obtain the practical knowledge necessary
to deal with the critical issues facing healthcare managers
today; “doing more with what you have.” The case study
method will be supplemented with lectures/discussions
and readings. The topics include: management by con-
straints, reducing response times, clinical quality
improvement, pricing services, and creating value.
Students examine how creative operations management
can provide important competitive advantages and how
successful operation strategies are integrated into overall
planning within legally sanctioned guidelines.

27



28

MG-735 LEGAL ENVIRONMENT OF BUSINESS.
3 credits

Prerequisite MG-615

This course provides a sound legal foundation that stu-
dents can use to understand the laws and regulations
affecting today’s businesses. Students will examine the
legal procedures and the judicial system as applied to
business situations to be better prepared to make busi-
ness decisions within a legal and ethical framework. This
course also provides general coverage of the substantive
laws most commonly associated with business. Topics
include contract law, which encompasses an international
business component; commerce property law; the laws of
business organizations; regulatory environment; con-
tracts; business torts; anti-trust; employment law; the
background and origin of the U.S. legal system; govern-
ment legal procedures, consumer protection; and busi-
ness ethics and social responsibility.

MG-740 MANAGING ORGANIZATIONAL CHANGE AND
DEVELOPMENT.
3 credits

Prerequisite: MG-630

This course examines the critical success factors of man-
aging organizational change and process innovation in the
multidisciplinary subject areas such as marketing, opera-
tions management, product and process design, business
process reengineering, management accounting, finance
and administration. The course is intended to develop an
understanding of change and its impact on the organiza-
tion as well as the people in the work place. Emphasis will
be on exploring the dynamics of planned organizational
change as well as models of organizational development in
organizational management. Topics include change
process, process management/continuous improvement,
business process reengineering, redesign/innovation, zero
defects, organizational development, theorizing how
change occurs, seeing and creating opportunities in
change, navigating political dynamics in change, develop-
ing an innovating culture, navigating cultural dynamics in
change, and resistance to change.

MG-750 PROJECT MANAGEMENT.
3 credits

Prerequisite: MG-650

This course introduces the student to the field of project
management and the work of The Project Management

Institute (PMI). The project management framework sug-
gested by PMI forms the main structure of this course. The
purpose of this course is to provide a comprehensive
overview of the basic techniques of project management. It
will cover the strategic role of projects in modern organiza-
tions, how projects are prioritized , and the tools and tech-
niques that can be used to plan, schedule, and control proj-
ects. Microsoft Project will be incorporated into the course
to demonstrate the use of project management software.

MG-760 INTERNATIONAL FINANCE
3 credits

Prerequisite MG-670

This course will examine international financial manage-
ment and the concepts of exchange rate risks. It will
include the economics underlying the determination of
exchange rates, their parity relationships and a nation’s
balance of international payment. Foreign exchange mar-
kets and the tools that can be used to hedge exchange rate
risks such as options, futures and swaps contracts will be
analyzed. Effective management of accounting and eco-
nomic exchange rate exposures will be addressed, includ-
ing the risk-return trade - off in international investments.
The students will also compare financing options available
to multinational financial manager and determine the cost
of capital.

MG-761 MERGERS AND ACQUISITIONS
3 credits

Prerequisite MG-670

This course will analyze corporate mergers and acqui-
sitions (M&A). Students will develop skills necessary to
structure a deal or form an opinion about a proposed
transaction. Topics include value creation in mergers;
choice of payment method, valuation of contingent pay-
ments, deal protection, merger arbitrage, defensive tac-
tics, and leveraged buyouts. Bidding strategies and
takeover tactics will be addressed. Students get to prac-
tice merger negotiations in a team exercise. The course
evaluates the legal and regulatory framework for
takeovers, such as filing requirements, fiduciary duties
of the target board of directors, and antitrust regulation.
The course uses a mix of case analysis, providing
ample opportunity to practice the application of stan-
dard corporate valuation methods, lectures and assign-



ments. The impact of Operational Excellence on M&A
decisions is evaluated.

MG-762 FINANCIAL MARKETS AND INSTITUTIONS
3 credits

Prerequisite MG-670

This course deals with the composition of the Capital
Markets, the functions performed by financial markets;
the flow of funds in the market; the fundamentals of
interest rate determination and the term structure of the
interest rates, interest rate risk, default risk, the analysis
and valuation of the exchange rates traded in financial
markets, the regulation of the financial markets and
institutions, the deregulation movement, the money
supply process, the hedging in the financial markets in
the presence of economic uncertainty, risk metrics,
option valuation, hedging, forward and futures con-
tracts, swaps and other off balance derivative concepts.
Students will analyze the impact of structural, policy,
operational and legislative changes on the system.

MG- 770 FINANCIAL STATEMENT ANALYSIS.
3 credits

Prerequisite: MG-670

This course explains the fundamentals of analyzing finan-
cial statements of corporations and not-for-profit busi-
nesses. The analysis of financial statements is important in
making business decisions, allocating resources and accu-
mulating individual wealth through investing directly or
indirectly in companies. Properly interpreting financial
information is vital to the long-term well-being of the firm.
This course will allow the student to examine the implica-
tions of financial and accounting conventions on the finan-
cial statement totals and the various methods available for
analyzing such information.

MG-775 NEGOTIATION AND CONFLICT MANAGEMENT.
3 credits

Prerequisite: MG-630

This course deals with understanding the behavior of indi-
viduals, groups and organizations in the context of com-
petitive situations. This course will provide experience in
the negotiation process, including learning to evaluate the
costs and benefits of alternative actions and how to man-
age the negotiation process. In addition to the theory and

exercises presented in class, students will practice negoti-
ating with role playing simulations that cover a range of
topics. Coursework includes a case analysis to be com-
pleted by “on-going group negotiation” teams.

MK-775 INTERNATIONAL MARKETING.
3 credits

Prerequisite: MG-660

This course is intended to help the student understand the
complexities of marketing products and services in the
international market environment. This course utilizes an
analytical approach to analyze complex business problems
concerning the dynamics of implementing marketing
management approaches into the framework of the global
marketplace. Emphasis will be on applying a multidiscipli-
nary framework to assist the student in understanding the
challenges that confront strategic market planners when
evaluating economic, financial, political, regulatory, socio-
cultural, and technological issues when they are involved
in international-market strategic planning and implementa-
tion.

MG-800 STRATEGIC MANAGEMENT.
3 credits

Prerequisites: This course can only be taken during a stu-
dent’s final semester in the program

This is the capstone course that integrates the core busi-
ness disciplines with formal analysis of an organization’s
macro and industry environment; mission and goals; strat-
egy formulation, implementation, and control, using the
case method approach. The purpose of the course is to
give students the opportunity to organize what they have
learned about various business topics and utilize this
knowledge in the analysis of complex business problems
and to prepare a full scale business plan. In this course
students apply many of the concepts and techniques used
by management, while analyzing case studies, participat-
ing in weekly discussions, and drafting a business plan.
The business plan is the final project for this course and
requires a presentation and defense of the plan to three
KGSB board, faculty, and industry experts.
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KGSB and College’s Facilities and Services

ATHLETICS

Involvement in athletics provides training for life that sur-
passes, perhaps, any other activity. Apart from the coop-
erative skills and camaraderie gained from being a mem-
ber of a team, the value of participation in a sports pro-
gram helps give students an extra degree of discipline
and focus. Monroe College is result-oriented. In no way
is this more evident than in the rapid growth and success
of its athletics program. Monroe’s philosophy is to facili-
tate students’ success, both in and out of the classroom.

OUR TEAMS: THE MUSTANGS

Men’s Basketball NJCAA Region XV, Division |
Men’s Baseball NJCAA Region XV, Division Il
Men’s Soccer NJCAA Region XV, Division 1
Women’s Volleyball NJCAA Region XV, Division IlI
Women’s Basketball NJCAA Region XV, Division |1l
Women’s Softball NJCAA Region XV, Division Il

ACADEMIC ADVISEMENT/REGISTRATION

The Director of MBA Administrative Services provides
each student with assistance in planning and developing
a specific academic program leading to a degree upon
completion of all required courses.

Each incoming student participates in an advisement
interview, at which time a complete schedule of program
requirements is reviewed. The Director is available to dis-
cuss any questions the student may have on academic
matters.

After the first semester, advisors assist each student in
registration and provide advisory services in academic,
interpersonal, school-related and personal areas. These
services are provided to assist students in the completion
of their education at Monroe.

Each student’s progress is maintained in Degree Audit
Program Evaluation. This serves as the basis of certifying
that all degree or certificate requirements for graduation
have been satisfied.

LIBRARY SERVICES

Library books, journals, references and resources for the
KGSB are available within libraries at both the Bronx and
New Rochelle Campuses.

The College Libraries serve students, faculty, staff and
alumnae/i of Monroe College. The Thomas B. Schnitzler
Library at the Bronx Campus currently has over 150,000
volumes and 250 periodicals. The New Rochelle Library
consists of over 100,000 books and 200 periodicals.

At the Bronx Campus, the Thomas P. Schnitzler Library, is
located in Jerome Hall on the lower level. This library has
a collection of approximately 3,000 volumes of reference

and circulation of resources for the business programs.

At the New Rochelle Campus, the library is located in
Franklin Hall at 434 Main Street.

When you visit the libraries, you will find computer work-
stations, which provide access to the Libraries’ on-line
catalog, selected databases and internet resources to
support the MBA Program. However, you may prefer the
flexibility and convenience of accessing our “virtual MBA
collection” from home. As long as you have access to the
Internet, you will be able to access our electronic
resources and services such as Standard & Poor’s
NetAdvantage, Mergent OnLine, Thompson Financial, ABI
Inform, ProQuest, LexisNexis and Hoover’s.

LEARNING CENTER

The College provides a Learning Center at each campus
where students can utilize the comprehensive array of
services and facilities that are available including tutors,
computer programs, and audio-visual materials.

BUSINESS HONOR SOCIETY

Monroe College has a chapter of Sigma Beta Delta which
is the international honor society for business administra-
tion and management. The objectives of Sigma Beta
Delta are to recognize and promote higher scholarship in
education for business students. Induction and member-
ship are open to graduate MBA students.



THE BOOKSTORES

The bookstores offer a variety of items including text-
books, book bags, supplies, gifts, novelties, campus wear
and other sundries. The Bookstore schedules for each
semester will be posted outside the bookstore, and com-
munication through memos and faculty announcements.

The bookstore at the Bronx Campus is located in King
Hall on the second floor.

The bookstore at the New Rochelle Campus is located at
424 Main Street.

MONROECARD (ID CARD)

All students must have a MonroeCard and are required to
carry their validated ID card at all times. You must pres-
ent your ID card when requested by any staff member.
You will use it for borrowing books from the library, get-
ting student discounts on tickets, using various facilities,
gtc. There is a $5.00 fee to replace lost ID cards.
Students will not be admitted to College facilities without
a MonroeCard. There will be no exceptions to this policy.

CAREER EDUCATION AND
DEVELOPMENT

The KGSB offers a range of services to help MBA stu-
dents in conducting a successful job search. Through the
use of assessment tools, career resources, workshops
covering resume preparation, interviewing techniques, as
well as opportunities for networking and job postings, we
will assist you to attain your career goals.

VETERANS AND MILITARY PERSONNEL

The Office of Veterans’ Services is located in the
Admissions Office in King Hall, Bronx Campus. The office
provides information about admissions, the Montgomery
Gl Bill, Dependents’ and Survivors’ Benefits, Chapter 35
benefits, and programs available to National Guard,
Reservists, and active military personnel. The counselor
meets with all military applicants and continuing students
and certifies students for military benefits. Monroe
College evaluates military transcripts and will accept
credits that are applicable to the student’s chosen major.
The college may also accept applicable credits earned
through DANTES testing.

STUDENTS WITH DISABILITIES

The Office of Disability Services (ODS) is located in King
Hall on the Bronx Campus and in Student Services on
the New Rochelle Campus. Accommodations are provid-
ed to all disabled students.

OFFICE OF INTERNATIONAL PROGRAMS

The Office of International Programs is located at the
New Rochelle Campus and acts as the College’s liaison to
the U.S. Customs and Immigration Services and the US
Department of State. It serves as an advocate for interna-
tional students

The office maintains a pro-active approach to immigra-
tion advising. Accordingly, it sponsors a comprehensive
international student new arrival orientation, on-going
workshops, and personal advising sessions aimed at
providing students with the tools necessary to maintain
legal immigration status while in the United States. The
staff assists students with procedures specific to secur-
ing a social security card, bank account, driver’s license,
and medical insurance.

RESIDENCE ACCOMMODATIONS

Monroe College offers student residences at the New
Rochelle campus. Monroe offers housing in spacious
furnished apartments located within walking distance to
the New Rochelle Campus, for information, contact
Residence Life at reslife@monroecollege.edu

COLLEGE SAFETY

Monroe College is concerned with the safety and security of
all its students and staff, and for the protection of College
property. Therefore, the College is committed to providing
an effective public safety program at both of its campuses.
The safety operation is supported by strategically located
administrators and staff in each building on both campuses.

EMERGENCY COLLEGE CLOSINGS

All emergency closings will be announced on the follow-
ing broadcast stations:

WFAS 103.9 WINS (AM) 1010
WFAS (AM) 1230 WOR (AM) 710
WRKS 98.7 WGBS (AM) 880

News12 The Bronx (Cable) News12 Westchester (Cable)
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STUDENT PUBLICATIONS

Faculty advisors work with the students in preparing the
Creative Campus, which is a literary magazine, and the
Monroe Observer, which is the college newspaper. They
keep the college population informed of coming events,
college news and programs, and also contain interviews,
poetry and feature articles.

DRESS CODE

Women: Slacks, skirts, and dresses. Blouses should pro-
vide full coverage. HATS or any type of HEAD COVERING
may not be worn in any of the buildings.*

Men: Slacks and sport shirts. HATS or any type of HEAD
COVERING may not be worn in any of the buildings.*

*Exceptions will be made for documented religious or
medical reasons. Students must bring appropriate docu-
mentation to the Vice President for Student Affairs or
appropriate official.

STUDENT RESPONSIBILITY

Upon acceptance and registration, all students become
voluntary members of the academic community at
Monroe. Initial and continued participation in this com-
munity is dependent upon the students’ under-standing
not only of their rights and privileges, but of their
responsibilities as well. Therefore, it is understood that
all students accept the obligations of this relationship as
outlined in the “Code of Conduct.”

CODE OF CONDUCT

Student rights, basic to the freedom to learn, carry with
them the responsibility for conduct based on mutual
respect, which is compatible with the functioning of the
college as a community. Enroliment at Monroe College,
therefore, assumes an agreement by each student to
obey the rules and regulations of the college, as well as
the laws of the State of New York and the United States.
Violations of these rules, regulations, and laws are sub-
ject to appropriate disciplinary action, up to and includ-
ing expulsion. Such violations include, but are not limited
to, the following:

1. Falsification of information to the college through for-
gery, alteration, or intentional misuse of college doc-
uments, records or identification;

2. Theft of, or damage to, property;

3. Failure to comply with directions, of college employ-
ees, acting in the performance of their duties;

4. Failure to show proper I.D. to requesting college
employees, acting in the performance of their duties;

5. Gambling in any form;

6. Attendance in any class, or college-sponsored func-
tion, under the influence of alcoholic beverages, or
narcotics and illegal drugs, or the unauthorized pos-
session and/or sale of alcoholic beverages, narcotics
or illegal drugs on the college campus;

7. Students may use classrooms for meetings only with
the prior consent of the administration;

8. Students shall obey all instructions of faculty and
administrative personnel, even if they may disagree
with them;

9. Disruptive conduct in or near classrooms that pre-
vents instructors from performing their functions;

10. Students shall comply with the usual standards of
academic conduct; cheating and plagiarism will not
be tolerated;

11. Infringement upon the rights of other members of
the college community by physical or verbal assault
or abuse;

12. Abuse of library and/or Learning Center privileges
and procedures;

13. Smoking is not permitted in any college facility;

14. Any act that interferes with normal operation of the
college, or which adversely affects the student’s suit
ability as a member of the college community;

15. Visitors and guests are not permitted without per-
mission;

16. Students, who request permission to invite a guest
on campus, will be held responsible and liable for
any disturbances and/or inappropriate behavior of
said guest.



DISCIPLINARY PROCEDURES

Any student in violation of any aspect of the Code of
Conduct is subject to any or all of the following penalties
depending on the seriousness of the offense:

1. Warning

2. Probation

3. Suspension

4. Expulsion

APPEALS PROCESS

A student who is subject to disciplinary action may
appeal that action by requesting a hearing in writing,
within ten days, to the Dean of the King Graduate School
of Business. A committee will be convened to hear the
student’s appeal. The determination of the disciplinary
panel shall be final. Any penalty imposed shall be noted
on all appropriate student records.

PROBLEM RESOLUTION

As Monroe College prides itself on the respectful atmos-
phere it provides for its students, all students at Monroe
should expect to be treated with respect, courtesy, and
fairness. However, there are times that matters will arise
about which reasonable people may disagree. If such a
disagreement occurs, students may avail them-selves of
the following procedure. Students should raise their con-
cerns within ten calendar days of the event, which gave
rise to the concern.

PROBLEM RESOLUTION FOR
CLASSROOM AND ACADEMIC MATTERS

Students with concerns, which are related to classroom
matters, should first address them with the faculty mem-
ber involved. Monroe believes that open communication
between faculty and student is the best approach.
However, if the matter is not resolved or the student
prefers not to address the faculty member, the student
should discuss the matter with the MBA Office. If the
matter is not successfully resolved, the student may ask
that the matter be addressed by the Vice President for
Academics or other appropriate administrator.

PROBLEM RESOLUTION FOR
NONACADEMIC MATTERS

Students with concerns that are not academically related
should first address them with the MBA Office. That
office will act as a mediator with other departments in the
college. Should the matter remain unresolved, the stu-
dent may present the matter in writing to the Vice
President, Campus Director or other appropriate admin-
istrator for final resolution.

CHARGES OF DISCRIMINATION -
COMPLAINT PROCEDURES

A. INFORMAL RESOLUTION

1. A student who alleges that an act of discrimination
has been committed shall immediately notify the Vice
President for Student Affairs, at (718) 933-6700 or by
mail care of:

Monroe College
2501 Jerome Avenue
Bronx, New York 10468

2. A potential student who alleges that his/her rights
have been violated shall immediately notify the Vice
President for Student Affairs. If possible, the situation
will be remedied immediately. If this is not possible, a
complaint form will be provided.

3. Ifitis found that the complainant’s allegation is valid
and if the correction is within the scope of authority
of the Vice President, within ten days after receipt of
the complaint, the appropriate administrator will cor-
rect the situation.

B. REVIEW OF TITLE IX AND SECTION 504

VICE PRESIDENT’S DECISION

If the complaint has not been resolved by the Vice
President for Student Affairs to the satisfaction of the
complainant within ten days, the complainant may enter
a formal complaint on the form provided by the college,
and file it with the Vice President for Student Affairs who
will appoint a review committee which will be composed
of administrators.

The review committee will review the case and, if neces-
sary, conduct an investigation. A decision will be made
and sent to the complainant in writing within 14 days
from presentation of the complaint. The action of the
review committee is final.
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C. APPEAL TO THE DEPARTMENT OF EDUCATION

Any person who has a complaint that discrimination
exists in any program funded by the Department of
Education and who has exhausted the college’s com-
plaint procedure indicated above may notify the Office for
Civil Rights. A complaint should be filed by letter to:

Director, Office for Civil Rights, Department of Education,
Washington, DC 20201.

FAMILY EDUCATIONAL RIGHTS AND
PRIVACY ACT OF 1974 STATEMENT OF
COMPLIANCE

1. General Policy: Under the Authority of the Family
Educational Rights and Privacy Act of 1974, students
have the right to examine certain files, records or
documents which are maintained by the school per-
taining to them. The school must permit students to
examine such records within forty-five days after
submission of a written request and to obtain copies
of such records upon payment of the cost of repro-
duction.

Students may request the school to amend their edu-
cation records on the grounds that they are inaccu-
rate, misleading or in violation of their right of priva-
cy. In the event that the school refuses to so amend
the records, students may, after complying with the
Monroe Complaint Procedure, request a hearing.

2. Education Records: Education records are all files,
records or documents that contain information
directly related to the students. Examples include stu-
dent placement and financial aid files. Such records
are maintained by and are in custody of the school.
The only persons allowed access to such records are
those who have a legitimate administrative or educa-
tional interest.

3. Exemptions: The following items are exempt from
the Act:

a. Parents’ Confidential Statement, Financial Need
Analysis Report, Federal Grants, Student Eligibility
Report.

b. Confidential letters of recommendation received
after 1974. The Act permits students to waive
their right of access if the letters are related to
admissions, employment, or honors.

c. Records about students made by teachers or
administrators are maintained by and accessible
only to them.

d. School security records.

e. Employment records for school employees who
are not also current students.

f. Records compiled or maintained by physicians,
psychiatrists, psychologists, or other recognized
professional or para-professionals acting or
assisting in such capacities, for treatment pur-
poses and which are available only to the persons
providing the treatment.

. Review of Records: It is the policy of the school to

monitor educational records to insure that they do
not contain information that is inaccurate, misleading
or otherwise inappropriate. The school may destroy
records that are no longer useful or pertinent to the
students’ circumstances.

. Directory Information: Directory information is that

information that may be unconditionally released
without the consent of the student unless the student
has specifically requested that the information not be
released. The college requires that such requests be
made in writing to the Office of the Registrar within
15 days after students start class. Directory informa-
tion includes: student’s name, address(es), telephone
number(s), date and place of birth, course of study,
extra-curricular activities, degrees and awards
received, last school attended, post-graduation
employer(s), academic awards or equivalent, and
dates of attendance.

. Access without Student Consent: The college may

release student information without the student’s
written consent to:

a. Other schools which have legitimate interests,

b. Other schools where students have applied for
admission. In this case, students must be
advised that the records are being sent and that
they may receive a copy,

c. Authorized representatives of the Department of
Education, Office of Inspector General of the
United States, or state and local education
authorities as part of an audit or program review
process,



d. Attorney General of the United States or his
designee in response to an ex parte order in con-
nection with the investigation of a crime of terror-
ism,

e. Accrediting agencies,

f. Parents of students who are dependents for pur-
poses of the Internal Revenue Code. However, the
school is not required to release such records,

g. Appropriate persons or agencies in connection
with student applications for, or receipt of, finan-
cial aid, i.e., Bureau of Gitizenship and
Immigration Services,

h. Courts, in compliance with a court order or sub-
poena with appropriate notification to the student,
unless it is an ex parte order that does not require
student notification. Appropriate persons or agen-
cies in the event of a health or safety emergency,
where such release without consent is necessary
under the circum stances. In all other cases, the
school shall obtain the written consent of the stu-
dent prior to releasing such information to any
person or organization.

DRUG-FREE WORKPLACE

In compliance with the Drug-Free Workplace Act of 1988
(Public Law 100-690 Title V Subtitle D) and the Drug-

Free Schools and Communities Act Amendments of 1989
(Public Law 101-226), please be advised of the following:

* That the possession, use and/or distribution of any
controlled substance and the unauthorized and/or ille-
gal use of alcohol are prohibited within the confines of
the properties owned or leased by Monroe and at all
activities sponsored by the college,

* That the sale and/or the possession of any controlled
substance including marijuana is illegal under New
York State Law,

« That all employees, students and guests of the college
are required to comport themselves in a drug-free
manner and atmosphere,

« That the Student Services Centers and the college
libraries provide drug-free awareness literature and
the availability of drug counseling,

« That sanctions or required rehabilitation of an employ-
ee or student convicted of work place/college grounds
based drug abuse will be imposed. Violators will be
subject to disciplinary action (which can include
expulsion or termination of employment) and/or refer-
ral to outside authorities.

By establishing this policy, the college seeks to ensure
the continuation of a very positive work environment by
maintaining a drug and alcohol-free workplace.

CAMPUS CRIME INVESTIGATIONS

Monroe College maintains a close working relationship
with the police departments responsible for the Bronx
and New Rochelle campuses. The college has plans in
place to expedite investigation of any violent felony
offenses. This includes immediate notification of the
appropriate police agency and open communication
between campus facility directors and the police. Each
semester, college personnel and representatives of the
police meet to review plans that are in place and make
recommendations for changes, if any as necessary. In
the Bronx, the campus is within the jurisdiction of the
46th and 52nd precincts of the New York City Police
Department. The New Rochelle campus is covered by the
New Rochelle Police Department.

In the event of a circumstance where a student is
deemed “missing” from campus housing, the college ini-
tiates an internal investigation that includes contacting
family and friends in search of the person, interviews
with faculty, staff, and students to track the person’s last
known movements, and E-mail and telephone messages
left with persons the individual is likely to contact.
Simultaneously, the college notifies the appropriate police
jurisdiction and provides updated information as that
agency carries out its investigation.

Information regarding the plans for investigation of vio-
lent felony offenses and students missing from campus
housing may be obtained from the director of facilities at
each campus.
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CRIME STATISTICS REPORT YEAR 2006
; ; ; Crime categol On | Off- Campus| Public | Dorm/
e vt w1 U0 s atempr) [campus| Buiing [Propeyesidenta
http://www.ope.ed.gov/security. Campus Crime data are 2\- ELT(;’;?/'NHO‘;'“'C"’& 0 0 0 A
published in the college’s Catalogue as well as the Negligent 0 0 0 A
Student Handbook. Manslaughter 0 0 0 WA
B. Negligent
BRONX CAMPUS Manslaughter 0 0 0 N/A
Reported in accordance with the Federal Bureau of 2. Sex Offenses 0 0 0 N/A
Investigation's uniform crime reporting procedures and A Forcible Sex 0 0 0 /A
the Jeanne Clery Disclosure of Campus Security Policy g'ﬁ';'s:;m'b'e Sex 0 0 0 WA
and Campus Crime Statistics Act (includes all crimes 3. Robbery 0 0 ] WA
reported to Public Safety, Campus Authorities, and New 4. Aggravated Assault | 1 0 0 N/A
York City Police Department). 5. Burglary 0 0 0 /A
6. Motor Vehicle Theft 0 0 0 N/A
7. Arson 0 0 0 N/A
TOTAL CRIMES 1 0 1 N/A
YEAR 2007
Crime category On | Off- Campus| Public | Dorm/
(includes attempts) ~ |Campus| Building |Property[Residential
1. Criminal Homicide 0 0 0 N/A
A. Murder/Non-
Negligent 0 0 0 N/A
Manslaughter 0 0 0 N/A
B. Negligent
Manslaughter 0 0 0 N/A
2. Sex Offenses 0 0 0 N/A
A. Forcible Sex 0 0 0 N/A
B. Non-Forcible Sex
Offenses 0 0 0 N/A
3. Robbery 0 0 0 N/A
4. Aggravated Assault 0 0 0 N/A
5. Burglary 0 0 1 /A YEAR 2005
g‘ ,'z\llrgt)or: Vehicle Theft g g g m Qrime category On | Off- (}ampus Public Dprm/'
TbTAL CRIES 5 5 : VA (includes attempts) ~ |Campus| Building |Property|Residential
1. Criminal Homicide 0 0 0 N/A
A. Murder/Non-
Negligent 0 0 0 N/A
Manslaughter 0 0 0 N/A
B. Negligent
Manslaughter 0 0 0 N/A
2. Sex Offenses 0 N/A
A. Forcible Sex 0 0 0 N/A
B. Non-Forcible Sex
Offenses 0 0 0 N/A
3. Robbery 0 0 0 N/A
4. Aggravated Assault 0 0 0 N/A
5. Burglary 0 0 0 N/A
6. Motor Vehicle Theft 0 0 0 N/A
7. Arson 0 0 0 N/A
TOTAL CRIMES 0 0 0 N/A




MONROE COLLEGE CRIME STATISTICS

REPORT

NEW ROCHELLE CAMPUS
Reported in accordance with the Federal Bureau of
Investigation’s uniform crime reporting procedures and
the Jeanne Clery Disclosure of Campus Security Policy
and Campus Crime Statistics Act. (Includes all crimes
reported to Public Safety, Campus Authorities, and New
Rochelle Police Department)

YEAR 2007

Crime category On | Off- Campus| Public | Dorm/
(includes attempts) ~ |Campus| Building |Property|Residential
1. Criminal Homicide 0 0 0 0
A. Murder/Non-
Negligent 0 0 0 0

Manslaughter 0 0 0 0
B. Negligent
Manslaughter 0 0 0 0
2. Sex Offenses 0 0 0 0
A. Forcible Sex 0 0 0 0
B. Non-Forcible Sex
Offenses 0 0 0 0
3. Robbery 0 0 1 1
4. Aggravated Assault 0 0 0 1
5. Burglary 0 0 0 1
6. Motor Vehicle Theft 0 0 0 0
7. Arson 0 0 0 0
TOTAL CRIMES 0 0 1 2

YEAR 2006
Crime category On | Off- Campus | Public | Dorm/
(includes attempts) ~ |Campus | Building [Property Residential
1. Criminal Homicide 0 0 0 0
A. Murder/Non-
Negligent 0 0 0 0
Manslaughter 0 0 0 0
B. Negligent
Manslaughter 0 0 0 0
2. Sex Offenses 0 0 0 0
A. Forcible Sex 0 0 0 0
B. Non-Forcible Sex
Offenses 0 0 0 0
3. Robbery 0 0 0 0
4. Aggravated Assault 1 0 0 0
5. Burglary 0 0 0 1
6. Motor Vehicle Theft 0 0 0 0
7. Arson 0 0 0 0
TOTAL CRIMES 1 0 0 1
YEAR 2005
Crime category On | Off- Campus| Public | Dorm/
(includes attempts) ~ |Campus| Building |Property|Residential
1. Criminal Homicide 0 0 0 0
A. Murder/Non-
Negligent 0 0 0 0
Manslaughter 0 0 0 0
B. Negligent
Manslaughter 0 0 0 0
2. Sex Offenses 0 0
A. Forcible Sex 0 0 0 0
B. Non-Forcible Sex
Offenses 0 0 0 0
3. Robbery 0 0 1 0
4. Aggravated Assault 1 0 0 0
5. Burglary 0 0 0 0
6. Motor Vehicle Theft 0 0 0 0
7. Arson 0 0 0 0
TOTAL CRIMES 1 0 1 0
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Hate crimes (by Prejudice) for the above Reportable Crime Categories pursuant to the Clery Act Guidelines

BRONX CAMPUS

On campus Off campus building Public property Dorm/residential
Year 07 ] 06 | 05 071 06 | 05 07| 06| 05 07 ] 06| 05
| Race 0 0 0 0 0 0 0 0 0 0 0 0
Gender 0 0 0 0 0 0 0 0 0 0 0 0
Religion 0 0 0 0 0 0 0 0 0 0 0 0
Sexual
QOrientation 0 0 0 0 0 0 0 0 0 0 0 0
Ethnicity 0 0 0 0 0 0 0 0 0 0 0 0
Disability 0 0 0 0 0 0 0 0 0 0 0 0
TOTAL
CRIMES 0 0 0 0 0 0 0 0 0 0 0 0

NUMBER OF ARRESTS/REFERRALS FOR SELECT OFFENSES
(INCLUDES ATTEMPTS)

On campus Off campus building Public property Dorm/residential

Year 07 | 06 ] 05 07 | 06 ] 05 07 | 06 ] 05 07| 06 ] 05

Liquor Law 0 0 0 0 0 0 0 0 0 0 0 0
Violations

Arrests 0 0 0 0 0 0 0 0 0 0 0 0
Referred for [ 0 0 0 0 0 0 0 0 0 0 0 0
campus

disciplinary

action

Drug law 0 0 0 0 0 0 0 0 0 0 0 0
violations

Arrests 0 0 0 0 0 0 0 0 0 0 0 0

Referred for 0 0 0 0 0 0 0 0 0 0 0 0
campus
disciplinary
action

lilegal 0 0 0 0 0 0 0 0 0 0 0 0
weapons
possession

Arrests 0 0 0 0 0 0 0 0 0 0 0 0

Referred for | 0 0 0 0 0 0 0 0 0 0 0 0
campus
disciplinary
action

TOTAL
CRIMES 0 0 0 0 0 0 0 0 0 0 0 0




NEW ROCHELLE CAMPUS

On campus Off campus building Public property Dorm/residential
Year 07 ] 06| 05 07 ] 06| 05 07] 06| 05 07 ] 06| 05
| Race
Gender 0 0 0 0 0 0 0 0 0 0 0 0
Religion 0 0 0 0 0 0 0 0 0 0 0 0
Sexual
QOrientation
Ethnicity
Disability 0 0 0 0 0 0 0 0 0 0 0 0
TOTAL
CRIMES 0 0 0 0 0 0 0 0 0 0 0 0

NUMBER OF ARRESTS/REFERRALS FOR SELECT OFFENSES

(INCLUDES ATTEMPTS)

On campus Off campus building Public property Dorm/residential

Year 07 06 | 05 07 06 | 05 07 06 05 07 06 05

Liquor Law 0 0 0 0 0 0 0 0 0 0 0 0
Violations

Arrests 0 0 0 0 0 0 0 0 0 0 0 0
Referred for | 0 0 0 0 0 0 0 0 0 0 0 0
campus

disciplinary

action

Drug law 0 0 0 0 0 0 0 0 0 0 0 0
violations

Arrests 0 0 0 0 0 0 0 0 0 0 0 0

Referred for 0 0 0 0 0 0 0 0 0 0 0 0
campus
disciplinary
action

lllegal 0 0 0 0 0 0 0 0 0 0 0 0
weapons
possession

Arrests 0 0 0 0 0 0 0 0 0 0 0 0

Referred for 0 0 0 0 0 0 0 0 0 0 0 0
campus
disciplinary
action
TOTAL
CRIMES 0 0 0 0 0 0 0 0 0 0 0 0
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Administration of the College

PRESIDENT

STEPHEN J. JEROME
President

VICE PRESIDENTS

MARC JEROME
Executive Vice President/New
Rochelle Campus Director

ALEX EPHREM
Senior Vice President/Chief
Compliance Officer

ALAN MINTZ
Senior Vice President/Chief
Financial Officer

ANTHONY ALLEN
Vice President of Enrollment
Management/Campus Dean

DAVID F. DIMOND
Vice President for Administration

ROBERTA GREENBERG
Vice President for Student
Affairs

STEPHEN M. WALDOW

Vice President for
Academics/Chief Academic
Officer

DONALD E. SIMON
Assistant Vice President for
Governmental Affairs

DEANS/ACADEMIC
DEPARTMENT CHAIRS

ALEXANDER CANALS
Dean, School of General Studies

KARENANN CARTY
Dean of Academics, New
Rochelle

JACINTH COULTMAN
Dean of Academic Technology

TILOKIE DEPOO
Chair, Business Administration

LEUDA FORRESTER
Chair, Medical Assisting

CAROL GENESE
Dean, Office of Career
Advancement

JANICE GIRARDI
Dean, School of Information
Technology

CONRAD S. GOLDBERG

Dean, King Graduate School of
Business

Acting Dean, School of Business

TED GOLDSTEIN
Dean, Bachelor’s Degree
Programs

ROBERTA HARRIS
Assistant Dean, King Graduate
School of Business

JEANNE JORDAN
Chair, English and Social
Sciences

JERRY KOSTROFF

Dean, School of Allied Health
Professions

Acting Chair, Medical
Administration

JACOB LAMAR
Chair, Accounting and Finance

HOWARD LESLIE
Dean of Student Financial
Services

WILLIAM H. MCDONALD
Dean, School of Criminal Justice
Academic Dean, St. Lucia

ANTHONY PAPA
Chair, Criminal Justice, New
Rochelle Campus

LEE ANN ROBERTS
Chair, Mathematics Department

MICHELLE RODNEY
Assistant Dean, School of
Criminal Justice

EDWARD SCHNEIDERMAN
Dean of Institutional
Research/Registrar

LUKE SCHULTHEIS

Dean, School of Hospitality
Management and the Culinary
Arts

RAMESH SINANAN
Campus Dean, St. Lucia Campus

W. JEFF WALLIS
Dean of Faculty and Instruction

LISA WHITESIDE
Chair, Criminal Justice, Bronx
Campus

DIRECTORS

BRAD ALLISON

Director of Graduate Admission
Outreach, King Graduate
School of Business

JOHN ARENA
Director of General Services,
New Rochelle Campus

GARY AXELBANK
Director of Public Relations

SANDRA BRONSTON
Director of Financial Aid, New
Rochelle

NIVIA CAMARA
Director of Auxiliary Services

MICHAEL DALY
Director of Facilities

SAADIA DEL-LLANO
Director of Residence Life

JOSEPHINE DONDERO
Director of SGS Academic
Center

JANE FARKAS
Director of Loans

SANDI FELICIANO
Director of Help Desk



DAVID FOOTE
Director of Business Services,
New Rochelle

RAFAEL GARCIA

Director of Administrative
Computing

DEAN GARNER

Director of Internal Auditing

BARRY GORDON
Director of Evening Division,
Bronx Campus

LINDA R. GREENE
Director of Financial Aid
Compliance

DANIEL HINDER
Director of the Culinary Arts
Program

MARLENE HOLLICK

Director, Instructional Support,

School of Allied Health
Professions

CAROL ICKOWITZ
Director of Human Resources

EVAN JEROME
Director of Admissions, Bronx
Campus

LESLIE JEROME
Director of Alumni Relations

SHAWN KABA
Director of the Bronx Library

ERDENE KIMS

Director of Freshman Financial
Aid

GERSOM LOPEZ

Director of Admissions, New
Rochelle, Campus

ANGELA LAURETANO
Director of Library, New Rochelle
Campus

JILL LOEB
Director of Practical Nursing
Program

HARRY MCCAFFREY
Director of Network
Administration

TERRENCE MCGOWAN
Chief Information Officer

KATHY MURPHY
Executive Assistant to the
President

CRAIG PATRICK
Executive Director of Enrollment
Strategy

EMERSON PHILLIPS
Director of International Student
Services

PAMELA RANDALL
Director of Learning Resource
Center, Bronx Campus

LAUREN ROSENTHAL
Director of Outreach

LAURA SAGASTIVERZA
Director of Financial Aid
Operations

STEPHEN SCHULTHEIS

Assistant Dean, Academic
Services, New Rochelle
Campus

KEIJA SEEMUNGAL
Director of Residence Life

BERT SHILLINGFORD
Athletic Director

MARK SONNENSTEIN

Assistant Dean, Student
Services,

Bronx Campus

HILARY SULLIVAN

Director, Office of Career
Advancement,

New Rochelle Campus

JON TAYLOR
Bursar

CHRISTINE WILLIAMS
Director of Testing, Bronx
Campus

HARRY E. JEROME
President Emeritus

MILDRED A. KING
Director Emeritus

LUCILLE JEROME
Director Emeritus

4



42

King Graduate School of Business

ADMINISTRATIVE AND STAFF
DIRECTORY

CONRAD S. GOLDBERG

Dean of the King Graduate School of
Business

718.933.6700x8264

cgoldberg@monroecollege.edu

ROBERTA HARRIS

Assistant Dean, King Graduate
School of Business

914.632.5400x6435

rharris@monroecollege.edu

BRAD ALLISON

Director of Graduate Admissions
Outreach

718.933.6700x8573

ballison@monroecollege.edu

IDANIS PAGAN
Administrative Assistant
718.933.6700x8397
idpagan@monroecollege.edu

KERISE HAWKINS
Administrative Assistant
718.933.6700x8399
khawkins@monroecollege.edu

FACULTY OF THE KING
GRADUATE SCHOOL OF
BUSINESS

ANTHONY ABONGWA
MS, Lehman College
BS, Lehman College
Accounting

*LESTER BORDEN

BA, Queens College

MA, New York University
MBA, Baruch College

*SHANNON BURTON
BBA, Berkeley College
MBA Capella University
PhD, Capella University

*LUO-JEN CHIANG

BS, National Chiao Tung University,
Taiwan

MS, Washington University

DSci, Washington University

*RICHARD COX

BS, Northeastern University
MA, New York University
Mathematics

STACY CRAWFORD

BBA, Howard University
MBA, New York University
Business Administration

GEORGE DEFEIS

BE, The Cooper Union
MBA, Baruch College
Business Administration

*PAUL DONAHUE
BBA, lona College
MBA, lona College
Accounting/Finance

*WILLIAM FARRELL

BA, University of California, Los
Angeles

MBA, University of California, Los
Angeles

PhD, University of California, Los
Angeles

ROBERTA HARRIS
BA, Pace University
MBA, Pace University
DPS, Pace University

*MILTON KREPPEL

BS, University of Bridgeport
MS, Pace University

JD, South Texas College of Law

*JOHN LONGSHORE
BS, Purdue University
MBA, Columbia University

*MICHAEL MARINACCIO
BS, Fordham University
MBA, Pace University
PhD, Capella University

*MICHAEL MCTAGUE

BA, Hunter College

MA, University of North Carolina
PhD, University of lowa

MBA, New York University

*PETER MINTZ
BA, University of Rochester
MBA, Baruch College

ANDREW RALEIGH

BS, Fairleigh Dickerson University
MBA, Farleigh Dickerson University
PhD, Stevens Institute of Technology

*DEV RAWANA

BA, York University

MA, York University

PhD, McMaster University

*MAYA REDDI

BA, Bangalore University
MS, Osmania University
MS, Tata Institute

PhD, Penn State University

*RICHARD SCHWEIZER
BS, Polytechnic Institute
MS, Polytechnic Institute
MS, Fairleigh Dickenson University

*LLOYD SOOBRIAN

BA, York University
MBA, Pace University
PhD, Fordham University

*ANNE WALSH

BS, St. John’s University
MS, Lehman College
EdD, Columbia University

*GRACER YUNG

BS, SUNY OId Westbury
MBA, Dowling College
PhD, Dowling College

*XU ZHANG

BA, Xiamen University
MA, SUNY Binghamton
PhD, SUNY Binghamton



-~ DBoardof Trustees

JOAN K. USTIN
Chair, Board of Trustees
Principal, Joan K. Ustin Associates

STEPHEN J. JEROME
President
Monroe College

MICHAEL ALTAMIRANO
CIMA Solutions

MICHAEL ARMIENTO
Police Commissioner, Retired
City of New Rochelle

JAMES R. GADDY
Superintendent of Schools, Retired
City of New Rochelle

ANDREW JAMES
President/Owner
ABJ Management, Inc.

DENNIS M. ORZ0
Manager
AT&T Global Network Services

DENINE J. RODNEY
Zebra Strategies

JACQUELINE STUCHIN-PAPRIN

Chair, Retired

Department of Special Educational Services
Bronx Community College
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Disect

BRONX CAMPUS

BY CAR

FROM NORTH

Take the Major Deegan (I-87) South
to Fordham Road Exit. Turn left onto
Fordham Road and proceed approxi-
mately 1 mile to Jerome Avenue.
Turn left on Jerome Avenue.

FROM SOUTH

Take the Major Deegan (I-87) North
to Fordham Road Exit. Turn right
onto Fordham Road and proceed
approximately 1 mile to Jerome
Avenue. Turn left on Jerome Avenue.

FROM EAST

Take the Cross Bronx Expressway to
Jerome Avenue. Turn right onto
Jerome Avenue and proceed approx-
imately 3 miles to Fordham Road.
Campus is just past Fordham Road.

FROM THE HUTCHINSON RIVER
PARKWAY

Take the Hutchinson River Parkway
to Pelnam Parkway West (which
becomes Fordham Road). Proceed
on Fordham Road until Jerome
Avenue intersection and turn right
onto Jerome Avenue.

FROM THE BRONX RIVER
PARKWAY

Take the Bronx River Parkway to
Fordham Road exit. Proceed West
on Fordham Road until Jerome
Avenue intersection and turn right
onto Jerome Avenue.

BY BUS, TRAIN, ETC.

SUBWAYS

(FORDHAM ROAD STATION)

* Independent - 6th Ave. D Train

* IRT Subway - Jerome Ave. No. 4
Train

WESTCHESTER BUS LINES
¢ #60 and 61 buses

CLUB TRANSPORTATION

(WHITE PLAINS - BUS NO. 20)
From White Plains down on Central
Avenue - through Yonkers - stop at
Bedford Park Station (200th Street
the Concourse)

LIBERTY COACH (RED AND WHITE
LINE - BUS BXW-9)

Stops at Fordham Road and the
Concourse ¢ Yonkers ® Hastings ©
Dobbs Ferry e Irvington © Tarrytown e
North Tarrytown

METRO NORTH RAILROAD
New Haven line to Fordham station
(1/2 mile from the campus)

2501 Jerome Avenue
Bronx, NY 10468

V4 West 190 Street
-
g
I Jerome Z [ Monroe
H )
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WESTCHESTER
CAMPUS

BY CAR

FROM WESTCHESTER

(WHITE PLAINS)

Take |-287 East to 1-95 South to Exit
16. From the exit ramp bear left
under the overpass, then bear right
and continue to traffic light (North
Avenue). Turn left at North Avenue,
continue for 3 blocks, and take a left
turn at Main Street. Monroe is locat-
ed one block ahead on the right hand
side.

TRAVELING NORTH FROM
MANHATTAN

From the Triborough Bridge, bear
right to take the Bruckner
Expressway North (New England) to
[-95 North to Exit 15. Take a right
from the exit ramp onto Route 1
North (Boston Post Road). Continue
on Route 1 (becomes Main Street in
downtown New Rochelle). Monroe is
approximately 3/4 mile from the exit
on the right. OR Take the Cross
Bronx Expressway East to 1-95 North
to Exit 15 (follow instructions
above).

TRAVELING WEST FROM LONG
ISLAND & QUEENS

Take the L.I.E. (I-495) West to
Clearview Expressway North to
Throgs Neck Bridge (or the Cross
Island Parkway North to the Throgs
Neck Bridge). From the Throgs Neck
Bridge, take the New England
Thruway (1-95) North to Exit 15
(New Rochelle). From the exit ramp,
turn right onto Route 1 North
(Boston Post Road). Continue on
Route 1 which becomes Main Street
in downtown New Rochelle. Monroe
is approximately 3/4 mile from the
exit on the right.

TRAVELING SOUTH FROM ALBANY,
ROCKLAND COUNTY, ETC.

Take the Tappan Zee Bridge to 1-287
East (Cross Westchester
Expressway) to 1-95 South to Exit
16. Then continue as in Westchester
directions above.

TRAVELING SOUTH ON THE
HUTCHINSON RIVER PARKWAY
Take the East Lincoln Avenue Exit. At
the top of the ramp, turn right and
continue to the traffic light (Lincoln
Avenue), and turn right onto Lincoln.
Continue approximately 2 miles to
North Avenue and turn right.
Continue on North Avenue for
approximately 1 mile and turn left
onto Main Street. Monroe is located
one block up on the right side.

BY BUS, TRAIN

ROUTE 7
Yonkers/Mt. Vernon/New Rochelle

434 Main Street
New Rochelle, NY 10801

ROUTE 30
Yonkers/Bronxville/New Rochelle

ROUTE 42
Bronx/Mt. Vernon/New Rochelle

ROUTE 45
Mt. Vernon/New Rochelle

ROUTE 50
Pelham/New Rochelle

ROUTE 60

White Plains/Mamaroneck/
Larchmont/New
Rochelle/Pelham/North Bronx

ROUTE 61

Port Chester/Rye/
Harrison/Mamaroneck/
Larchmont/New Rochelle/Pelham
North Bronx

METRO NORTH RAILROAD
New Haven line to the New Rochelle
station (2.5 blocks from the campus)

Harrison Street

Franklin Avenue

o~ | g | Franklin
o |2 B
2 |2 | Monroe
|z | M Hall
N\ LeCount Street Locust Place /

45



46

A
Academic Advisement ............ 30
Academic and Scholarly

INtEQItY oo
Academic Calendar
Academic Dishonesty.............. 21
Academic Philosophy.............. 19
Academic Policy..........ccoceeeee. 19
Academic Probation and

Dismissal .......cooeeeveveienns 21
Academic Registration ............ 30
Academic Standards .............. 19
Academic Waiver .................... 20
Accreditation ...........ccccoeeennene. 7
Administration .........c.ccoeueeen. 40
Administrative Dismissal ........ 21
Admissions Process................ 13
Admissions Requirements ......13
Appeals Process...........ccceuueee. 33
Assessments and Grades........ 19
ALhIEtiCS ..o 30
B
Books, Equipment, and

SUPPLIES e 18
BOOKSIOres ......oovevveveeerereenne 31
Business Honor Society .......... 30
C

Campus Crime Investigations 35
Career Education and

Development........ccccoeeveeee 31
Code of Conduct ........ccccc...... 32
Core Values, Monroe College..10
Course Withdrawal.................. 20
Credit HOUr....covvvccicene 20
Crime Statistics Reports ........ 36
D
Dean's Message.......c.c.coeueene. 9
Degree Completion.................. 20
Directions.......ccccovvvvvvieecnns 44
Disabilities, Students with ...... 31
Disciplinary Procedures........... 33

Discrimination Complaint
Procedures

Dress Code..................

Drug-Free Workplace............... 35

Index

E

Emergency College Closings ..31

F

FaCilities .....coevvrveeriireereeiene 30

FACURY v 42

Family Educational Rights and
Privacy Act

Financial Aid................

Financial Information .............. 14

G

Grade Appeal Process ............ 20

Grade Point Average .............. 19

Grade Replacement ................ 21

Grade Reports .....c.cccevevevvevnene 20

Graduation Requirements ...... 22
Guidelines for Exemplary

Practice........ocoevvnnnnencnne 19
H
Honors and Awards ................ 22
Housing And Meal Plan Refund
POlCY oo 17
I
Immunization Requirement ....14
Incomplete Grades.................. 20
L
Learning Center ..........cccoovu... 30

Learning Philosophy, KGSB ....11
Leave of Absence
Library Services.........c.cccovevue.

M

Matriculation ..........ccceceevvieenne 14
MBA Course Descriptions ......25
MBA Curriculum..........cccceeuuve 23
Military Personnel .................. 31

Mission Statement, KGSB ...... 11
Mission Statement, Monroe

College ...oevvvveriieieicieieiaes 10
MonroeCard (ID Card) ............ 31
0
Office of International

Programs .......ccocovvveennne 31

P
President's Message ................ 8
Problem Resolution ................ 33
Publications, Student............... 32
R
Readmission .........cccccevevevnee 20
Refund Policy.......ccceuvvvevennnes 17
Registration ........c.cccoeveenne 14
Residence Accommodations ..31
S
SaAfBLY o 31
Semester Leave ........c.co........ 18
SBIVICES .. 30
T
Tap Standard ........cocoovevevennneeee 15
Transcripts ......ccoeeevveerverereeenns 22
Trustees, Board of .................. 43
v
Values ....
Veterans .......cooeeeveeveeeveeene,
Vision Statement, KGSB.......... 11
w
Withdrawal from KGSB .......... 20
Withdrawal Policies ................ 17
Withdrawl from an

Individual Class .................. 18



47



48





